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Lorry Wlillaml, Dick V •• "I., Howor4 L.mpmoft. H."ry Va .. Leur_ Joe VI,'."., Hawa,d ROil, 
80b S."noH. Jim Willllo"_ 1111 ., .. dlll, Gen. Kuhn. Lloyd Ullin". 

CHICAGO MEETING 
H ALl-' u hundred macaroni manu

fm'lm-err; nnd 8upplicrs attended 
II lIlurktoling meeting ot Chicago's 
O'U1lrc Inn on September 10. 

Tlll'), heard mcrchnndising ideas Irom 
Dick DlIY of Morlon Sull Company. n 
rUIl·duwn on publicity plans for No
tiunal Mucoroni Week from John 
lJolilln, comments o n sDllitnlioR by Jim 
Winston, und then reviewed points 
mode in the Consumer Attitudes Study 
mndc for lhe Nutiunal Mncotonl lnst!· 
lUll' Il)' Markel Facls, Inc. 

"Yllur sales representative must he II 
merchandising iden mon to make ony 
imJlII~· t on the grocery retailer toda)'." 
~ altl Dick 011)', nr.I\'crtising manager of 
1\Iorlon Snit Company, "Marlon's objec
livl'," Ill' l'lmtinucd, "15 to gel price ods, 
IlisJlluys IIntl (euturell for u product that 
IS hulky, not particularly profitable. and 
h;ls liltll' chllnec for increasing Its per 
l'upita l'onsumption." 

It USl'tI to be that salt WliS sold by 
pl'rst,u;d salesmanship-this is still thl' 
Ill,,, t way but it is too cxpensi \,l'. The 
l' ... tl'l'lml inliuence lor meldumdising 
Iwt'Oullt, thl' 1I11110nai udvertisinc pro
~rum IIr the complln),. But bu),ers be· 
(' illIIl' morc suphlsticotcd and computers 
nw in tllilll'd the in\,entory count Dnd 
dt,tt'l'lninl·d When orders would bt! 

The c;reat 
American pasta 

Dic.It Do" Morton Salt Co, 

placed unless you had a deal. So the 
food represcntnUve was under pressure 
to bring In more Information on how 
the db,tributor could make a profit. 

Morton deelded to take the altruistic 
approoch (page 32, Macaroni Journal 
for September, 1904). Mr. Day then 
traced the development of artistic 
polnt·of.sale pieces pluaglng products 
other than salt, The first was "Cheese. 
Please." then "Yellin' For Melon," "Life 
of the Parly Snacks" using \'egetables 
which appealed to Ihe prodUce bUyer 
and the chain mt'rchandlser as well as 
the snlt bUyer. There were others, In
eluding aile on "The Great American 
Pasta Time," 

In the pusta promotion they discov
ered that shopes arc more interesting 
'.0 picture than fini shed dishes; that 
tht'y do serve as a focal point of Interest 
for consumers in the store. So they pre
pared shelf-talkers with recipes to clve 
the consumers menu ideas. Even tr the 
poster didn', Get up In the store, it gave 
the grocer the Ideo that Morton brooght 
in Ideas and soon had Morton repre
sentati\'es l""klng "What new ideo do 
we have no .... ' 0 promote?" 

This has Increased the enthusiasm or 
Morton's men and has helped maintain 
Its market shore In a declining pattern. 

Macaroni Publicity 
John Bohan, of Theodore n. SUls &. 

Company, re;JOrted on publicity plans 
for Notional Macaroni Week, using the 
outline recently sent to members of 
the Notional Macaroni Institute. He Ills
played releascs for members - one In 
black and white lor Country Style 
Macaroni and Cheese, and one In color 
for quantity recipes of Spaghetti With 
Meat Sauce. lettuce wedge salad and 
Autumn Spice Coke In quantity, for 
fund-raising dinners, 

Wlnlton Warnl 
Jim Winston warned agolnsl loosen

ing up on sanitation practices dunng 
the hea\/)' prodUction period ot the 
year. He said that Food ond Drug Ad. 
ministration Inspectors Ofe out en masse 
In the fall. becausc they know food 
plants arc busy. 

He recently visited the Quartermaster 
Corps Laboratory at Natuck. Massa
chusetts, to review specifications lor In
stant Macaroni. At present, this product 
requires n 0 per cent moisture content, 
and only Genefal Foods, who hos the 
potent on the pre-cooking method, can 
supply this convenience field fation, 
Purchases of 5,B20 pounds werc made 
by the military In mld.September. 

(Continued on page 1·1) 

John Bohoft, T. R. Sill. & Co. 

Till! MACAItOSI JOURS.\! . 

SO WHO NEEDS A CRYSTAL BALL? 
Not macaroni makers who buy durum produr.ts from ADM. ADM helps lis customers 
sec Into the future, .. to take atJ\'antnge of the besl market \·alues. ADM's experienced 
specialists collect, analyze ami Interpret all the (acla (and all tho rumora, 1001) about 
Ihe crop, weather. demand, government policies. elc. Your ADM rcpresrmlallvo helps 
you to bo the best Informed buyer In your business. He'll sec thnt you get Top 
Perform.nee durum products, , • on time ... at the best possible price. You cnn 
count on It! 

.....".". IOf' 1..,11 .. w,n. ,·, .. ,," .. " I U , .", , .. " , ,~ . '. ' ' ., . 

~ .. 
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Macaroni Meals Are Money-Makers 

S 1':\GJlE1"fl WIIS tht! Illoln topic of 
... ,II\'cr!l;ution III u recent commit-

11"1' IIwl' tilll: of 1I1l' Ho),mond A. Hart
I1WI1I1 Post of Vclcrnns of Foreign WilT'S 

11(1110 Ludic$' Auxllinry of Schnumlmn:. 
lIIinuis. 

The group, hcodcd by Chnirmnn Mrs. 
L. Dub Smith, were plllnning to (cl'd 
Ih'c hundred people till the spaghetti 
tll l'Y cuuld cuI on Sundny, Scptt'l1lbcr 6, 
at the Hoffmnn Bowling Lllnes Restour
nnl . Mrs. Chllrlcs Come), president of 
the Ladie!" Auxiliary. cslimnlcd thot 
more than 200 pounds of meat souee 
would be required. mode with about 
100 pounds of Ground bt>cf os the prin
cipul Ingredient Her husband, Charles, 
pust post commander, fiGured lhn' close 
to \00 pounds of 5pn~hctti would be 
nccrlcd. 

Bowling Bargain 

A "bowling harenln" wos on added 
attraction, while the SpaGhetti Dinner 
\VII!> served from 11 :00 Il.m. to ll :OO 
p.m. The menu included toasted Garlic 
hrend, milk or coffee, sa lad Dnd dessert, 
:111 included in the IIcket price o( $1.26 
fur ndults lind 75 cents (or C'hildren. 

lIorry Mothews, Hoffman Bowlin" 
Lan!!!! ccnernl mnnoCer Dnd n VFW 
memher. contrihuted the entire restuur
tint and ils foeililies to the Ladles' 
Auxili lll,)' for this spaghetti affair. 

Local youth organizntions were the 
principal bcnellclurles of Ihe fund-rnls
ing cfforts or the \'elernns group. which 
jllt'ludes sponsorshl l) of the Guards
!.l:m Drum nnd Dugle Corps nnd the 
'fwiricllell, bolon twirlers organized, 
!.punsored, lought and escorted to recent 
p:lracles IJ,}' the VFW. 

!\Irs. Smith reported oriel' the lunc
liun Ihat I'l'SUItS ('xcceded their expec
tatiuns. Sume 535 patrons enjoyed the 

Th. Ladl .. ' AII.lllary pJepa' ... alad •. 

Spughettl Dinner. and gross receipts 
were around SUOO. 

Proyldon. 

Abuut 100 ptlUnds or beef wcre USl'<l 
in the SilUCC. alonG with 14 No. 10 cons 
of 10nUltocs. H cons of puree. and 7 
cans at pust(', Ten pounds of groted 
Purll\esnn cheese were used hath in the 
~uuce nnd Cor garnish. Salads took two 
CDses of I(' \luce nnd \wo bushels of 10-
matoes. Some GO loo\'es of bread were 
lier\'ed ulong with 100 pounds of SPD
ghettl. 

About hulf of the spaghetti WOIl cook
ed in ntl\·a nce. This was slured In 
piuslic bugs .lnd rdrlgeraled. The lipa
J:hettl WilS hcuted in hut woll' r before 
ser\'ing. When thc od\'uncc supply run 
(Iut. the bottleneck in preparutlon wus 
keeping up with the crowd with the 
limited cooking fucilltles in Ihe howl
ing olley, 

Command .. Camal IIfY" ,OllCO. 

Two men hundled Ihe cooking lind 
ser\'lng of liaUl'e. while hilU II dozcn 
ludies ser\'cd ,,"Iads und waited on 
tublcs, 

C'rphlln. F .. ,I 
On Sundu),. Septcmbcr 13. the 1151h 

Annual Orphlln Fens! of Ihe Gcncral 
Protestant Orphun Home drew crowds 
of 75,000 to 100,000 p ~oplc in Cindnnutl . 
It look 35 UCI'CS of purking spac(' to 
hundle the uulomulJllcs, 

Among the uttracllon' werc u big 
pol rude In the murning, umusemenls 
and rides LInd u kiddylund, rallUm: of a 
new Mustong Hardtop, und 0 hundr('d 
booths crllmmcd with atlrilcUve mer
chnndlsc. Fried c"hicken or hom dinners 
wcr(' sen'cd at $1.5i1, while Pete Pulo:.
tulo's famous spaJh~tli. cook('d to order 
and ser\'ed Irnl1ledintely. sold for 40 
Cl'nts a porllull ul the Sundwich Dal', 

SaUd/ad Clillam.,l: W. J. Schaofer IOl'"ily. ICuntinuI!d un \I,,~e HI 

,. 

Wi -
I 

,. 

• 

• 

a sales stimulator from General Mills 

"NOW STIR NOODLES INTO MEAT MIXTURE" 

It was from the macaroni section at the supermarket that 
this housewife got her recipe: "EIGHT SAUCES/QUICK 
AND EASY for macaroni, spaghetti, noodles." Recipes from 
the Betty Crocker kitchens, The lady tore off a sheet. 
bought a package 01 noodles and the oth~' makings for 
"Sweet.Sour Hamburrler Skillet" , Just the thing. she 
thought, for dinner tonight. 

Non \1111:". 1%-1 

Order your supply of recipe pads now. Powerlul sales 
stimulator at point of purchase, Another service fllj lll 
General Mills. 50 sheets 10 a pad. Punched lor han~: IIl ;: 
Only 12t per pad, t.o.b. Minneapolis (less than LM per 
sheet), Imprinted with your brand name and company illI · 

dress, free of charge, in quanlilies of 200 pads Of 1ll00e. 
See your General Mills Ourum represenlahve or Will\! 

DURUMSALES ~ 
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Macaroni Maney-Makers-
,Continued from page 6) 

About 3,000 servlnes neUed $1,200 for 
the afTollr. ns the mnterlnls and labor 
were eonlrihuted by the PalaZloio 
Company. 

Elllhty GaUonl of Sauc. 
Eighty Rallons of sauce was rrepared 

In the morning prior to the serving on 
the orphans' grounds between 11:00 
n.m. nnd 1:00 p.m. Using canned Chef 
Tony Sauce, packed for Palauol0 In 
Cincinnati, the recipe for 20 gallons of 
meal sauce Is as foUows: 
15 cans No. 10 Chef Tony Italian Sauce 
" cans No. 10 hot water 
5 ounces lard 
" cloves garllc~ 
2 cups chopped cnlons 

16 pounds lenn ground beef 
8 pounds lean ground pork r\ 
( 

a ll Ihe ICI'~;"C lillt, spaghetti Is fork~ onl0 
plolc 0.,;] ~Ulf1hh(d with IOUC, ond cMe .. , 

8 

1 cup chopped panley 
12 level tablespoonl salt 

2 level tablelpoons black pepper 
2Y.t coni No. 10 tomatoel 
~ can No. 10 hot water 

3 bay leave. 
Rlnae the sauce canl in meBsuring 

out four cans hot water, add to Chef 
Tony Sauce, and heat In large pot. 

Melt lard, marsh a:arHe alllMly, brown 
In lard, then discard larllc. Ad:! onlonl 
and a:round meat. Saute, and when 
nearly done add chopped par:lley, aalt 
and pepper. While meat II btlna: sau
teed, heat apart the canned tomatocs 
which have been strained throulh co
lander, the half can of hot water, and 
bay leDves, and continue to simmer for 
10 mlnutel. 

Add the sauteed meat to the Chef 
Tony Sauce, along with hot atralned 
tomatoes. Bring to a. boll. Then :.tHow to 
simmer for 10 10 15 mlnutel. Hold one 
hour before aervlne. 

aaue. hom Scraleh 
Starting from scratch, without a pre

pared canned sau~, the ree:pe for 12 
gallon. would be as follows: 
to pound. Icon ground beef 
5 pounds lean ground pork 
ti pounds onions, chopped fine 
2~ ounces garlic, chopped very fine 
2 ''.I pounds sliced mushrooms 

Y.t cup olive 011 
Y.t pound buller 

I bunch parsle)" chopped fine 
1 pound Continental Chicken Season

ina: (optional) 
can No. 10 size tomato ptu,te 

2 cans No. 10 water (rinsr tomato 
paste till' 

2 cans No. III molrc" 

.. cans No, 10 tomatoci (pau through 
Foley Mm) 

2 bay leavel 
1 generous pinch oregano 

Salt and black pepper to tDste 

1. Season meat with salt and black 
pepper and braise dry In pot over hot 
plate until most of moisture Is reabsorb
ed or evaporated. 

2. Meanwhile: In a separate pot, 
braise mushrooml In .. oz. butter until 
most of moisture is removed, then add 
"nions (lee No.3). 

:!o. In It ill another pot, braise onions 
and garlic In ~ cup olivo 011 and .. oz. 
butter ur.tli soft and slightly golden 
brown, "nen add mushrooms and con
tinue t{.l braise together. 

4. When both potl are braised to the 
right de;:r~e (with still a little moisture 

(Continued on page 14) 

Ile1 Scout Daryl Abston and his brolhe, Don· 
ny soy, "SpagkeUi Is lwei!!" •• 

Tlln MACARONI JIllI :t '-t\1 
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King Midas now olTcrs )·ou the most complete line 
o( durum products in the industry-till' total rOllg' 
of gradts alld grOllfflntiolU. Whate\'er your SJlC

cialty, King Midas has the right product ror you. 
That's wh)' our standards as a supplier have to 

be 00 high: why we maintnin the most completc 
laboratory facilitil'S: why we back ut> our line with 

a continuing testing and qualit)· control program 
that reaches nil the way (rom scientific whent 
selection to product de\'elopment rlOSCarcll. 

Look to King Midas ror the most complete line 
of uniforml)' high·quality Durum Products avail· 
ablc-an),whcrc. Poavey Company Flour Mills;, 
Minneapolis, Minnesota 55415. 

.JOiig 7!IifII» DURUM PRODUCTS 

Nmt:M1H! R, 1964 

PEAVEY COMPANY 
Flour Mills 
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Dr. Dichter 0. •• 11 on DII ......... of c...lu_r MotI ....... _ _ 
or did JOU know thot cooking ,,.Ihetti 
cou ... ,,0 IOtilfodlonP 

, 
RUSSELL Baker, a writer for the 

New York Time .. hu recently ~ 
viewed a new book by Dr. Emul Dich
ter. the m oUveUan.1 PlYchololiJt. It 1J 
"Hand~k of COnlUmer Motivation»" 
and nolMKly who wanta to know the 
wont about hlmseU can alrord to be 
wIthout ~t. 

In 418,#ilaturbln. pa,e" Dr. Dichter 
tUrnJ • '6ruLIi psyeholo,lcal IPOW,hL 
on every Conwmer product from wed
dlnl rinp ' to ap8,hetU (a Unka,e that 
he WQuhl t lUrely flnd Jll!l1ftcant), and 
leavea thi reader teeUn. that ute 11 • 
drab bUitneu. 

Take IPIlhetU. Aceordlnl to Dr. 
Dichter. the woman plannln, a tpa
,betll meal I. toym, with emoUonal dy
namite. If ilia '''''''17 cooked JPoabel
tit of ~f it wll1 provide the house
wlte with ~emoUon.l approval and ela 
ntbllctlon." becauae truhly cooked 
'PI,hetU ..... .,eltJ: tamUy tun and con
vlvlatlty" and, tbu., Cl"I!ate •• "po.Jtlve 
atmOlpbeie" In the kitchen. 

'\I •• So WillI c..a 
> . 

Canned. apa.heUI lJ another matter. 
Women see It u "a blalant 'Ymbol of 
their lack ~f emclent plannln." and 
may conle ' down with "tullt feellnc. 
and fean t ol rejection by the famUy," 
Dr. DlchtOr reports. Even fre.hly cook
ed .pachetti may .tart the whole fam
Ily down the road to paychotherapy if 
thcy are forced to eat It in company. 
"Low-.tatu! quallty" attache. to even 
the best .pllhetti, and "mlny people 
Ire emba.rra.urll by h.vlnl to eat It 
oultlde the l.mIly circle aJnce It may 
expose Ir :.tellc.le utinl habltJ." Dr. 
nl' hter ~ •. 

In view of all thlJ, lOund mental by
.Iene wruld IHm to call for cuUinl 
.paahettl oft the ahopptnl Uat. except 
on pl)'chlatric prelUiption. The pro\). 
lem here I. that it I. impossible to eat 
any thin •• if Dr. Dichter cau be be
Uev~, without ri.kln. emotlonol 
trouble. 

SaUllge tlatbfactloD 

SaullogeJ, for example, live "a feel
ing of belnl well-provtd~ for," which 
is all right, e.pecially If eaten with 
soup-"a profoundly emotion-charctd 
food" which Induce. ''moocla of nOltal
I lc reverie" about "family tie .. -~ 
cially mothcr'. love." 

But think of the emotional me .. that 
might be created by havlnl a dl.Jh of 
prunes lerved with the IOUp and au
s.ge, Dr. Dlchler' •• tudle. have ahown 

10 

that prune. "are a aymbol of old aae; 
the), are like dried-out aplnater .. " 1m
aline the P'Ychle conflict that may be 
created in Q hUlband who ftnda hla 
wHe aervlna him IOUp and PUUEel
aecurlty, nOltal.la, · mother'1 love
alona with prune. (decrepitude, Iteril~ 
tty). 

Muoch1l.tlc ahariag 

u the huaband hal read Dr, Dichter'. 
book. he may condude th.t h.la ... ·lIe II 
trylna to drive him mad and drift into 
a murderoUi lrame at mind. Trouble 
hub everywhere, in the bathroom u 
well u the kitchen. Men who shave 
with razor blades, for example, may be 
alanned to learn that they are Indull
ln' in a muochiJUe ritual. 

"Each tlme a man ahav" he Ia, on the 
one hand, robbin, hlmaeU or a malCU~ 
Unity 'Ymbo), on the other hand, re
uaertln, It," Dr. Dichter uaerta. ' 'The 
ahaver who Ute. razor blade. iJ a per
IOn who enJOYI the ritual that Ices 
with iL" Electrifted Ihaven. by con
trut, prefer a "bloodieD, unemotional, 
nonmuochlaUc procedure." 

, It I. pointleu to araue with Dr. Dich
ter about all thla. He hu delfftl from 
Vienna and the sOrbonne and hu made 
a .ucceaatul career of snltchln, to .. Ies
men about our private emotlona toward 
prune., IPslheW, and razor blade .. 

And yet, on. '~II 'ooll.hly compell
ed to &f,ue with him on every polnL 
Jlun' t anyone toM him that freahly 
cooked .pa,hettl alae. produce. a neaa
tlve atmOlPhere~ In thl} kJt.chen when 
the houJewlfe and her houaechlldren 
colUde over who 11 to wuh thOle to
mato-puted plate. and pana? Or that 
It abo ,ullelll head. che next mom
Inl, due to the 81th-rate chianti which 
Invariably aceompanle. It to the Amer
Ican table? 

Didn't an)' of hlJ .ubJecll tell him 
that AUlAle. are allO aymbob of In

bla"....... ''There mu.t be mOM to me 
thu. \hi.I" the m11(:hint!ry protellU:. 

And yet, throuch auch lcience, .. Ie. 
riae ever upward., 

. How Fat •• FotP 
In recent yean. • new element haa 

been added to the American dream of 
• aoclalJ,y polled, popular-at-partle., 
dandruff-free ex1ltence. Thl. element, 
about which your belt friend I. tmlally 
more than wllllnc to tell you, I. the 
delire to lose wel.ht. With Imale. of 
half-.tarved f .. hlon model. dancln, In 
their head.. American women have 
added that extra piece of lemon me
rlntue to the venial .Ina of civilized 
ex1atence, and with their menfolk Join
In, the Joyleu parade, wellht watch
in, haa become a w.y of life. 

The extent of thla wellht preoccupa
tion wu meaaurcd by a recent lurvey, 
which .howed that nearly one half of 
the women in thll country think they 
are over their best weicht: 

Want to LoIe 
Want to Gain 
Welchl JUlt Riehl 
Expre .. No Opinion 

47')1, 
12 
39 
2 

100')1, 

diceition al well a. aecurlty? Or. that Yet amona thoac who carried their 
the i ea.;.1I" 10 many people don't eat 'wlah lor better ftcurel Into dleUnl ae
prunel I •• Imply that they tute like tlon durlna the lut year, leu than half 
prunel? Or that Ihavin, with. razor turned out to be overwel,ht in tetm. 
blade, masochl.Ue or not, · lJ the only of the 'Jtandard hellht-wel.ht table. of 
way for men with bl, porel to ,et the the MetropoUtan Life lnIurance Com
hlir oll orr their faces? . pany. F:orty-four per cent were within 

Why Uu.!I. thel reader feel compelledl!l,e recommended normal ran,e, and 
to aqu'i'the caae at a111 Perhaps be-- " 8" :were actualJY"'unde~el&ht.' Clear
cauae he resenll .eeln, hlmaelf 10 aim- Iy, IOmebody wlIIl't with ft, but who?~ 
ply expolt!Cl u a wretched piece at AI these double .htlatlCl were btllia 
machinery twllllnc and Jerkin. before pondered, a new~pcr rele ... abed a 
aymbollc ",up and aaullile. and razor ray of enll.htenmunt. A report ~ued 

by the Society at Actuarie', baaed on 
a comprehenllve four-ye l!. . ltudJ of 
wellhl and III conacquentea. empha

' slled the link between overwelcht and 
death. Among Ita conclu.lonl: at age 
30. the lowett mortality I. to be found 

. among peraon. flflHn 10 tw.nty po\lndt 
below ..... rag. walgbt. 

In thll case, vanity and health lCem 
to eo hand In Ilove. The result: Metro
politan has luued a new set of heleht
weight tables, thoroughly revised. 

Th. Psychology of Eating 

WAND that diet IKturer .. Id that U 

they not be forthcoming at his own 
table. 

Exotic Talles 

Our cultural baekRfJunds play an 
equully imporlont role In the psycholo
it)' or whut \ \'01 wl!l. ond will not, cut. 
While Afrfo'I~ I" ,," societies thoroughly 
enjoy II dt'l\ IIf I,·.custs ond grass-hop
pen, the N{!:llrl ner wUl either tLlrn 
green at th '" In .. lIht, or look upon the 
suggestion as u Joke. Simllorly, in parts 
of Mexico roast dog Is a hearty family 
menl. Only 0 few miles to the North, 
Americans would be appalled lit the 
mere mention of such 0 dish. 

Tom.loal F .... or.d Now we all chewed our food properly 
we wouldn't have all the .. wart , .• " 
a.ny. a matron to her husband In a "Orin 
and Bear U" cartoon. 

The cartoon evoke. a chuckle, but 
there wal a time when many otherwise 
rational people did believe that each 
mouthtul of food had to be chewed 
from 30 to 70 tlmel to be properly dl
aested. They were tollowen or HOl1let 
Fletcher whose motto wu "Nature will 
cIIUlate those who don' t maltlcate." 

Illes at on. peaceful lilting. Tho.l', be
cause evaporated milk is actually milk, 
tlmel two-pure whole milk from which 
l"'art of the natural water, nothing elsc, 
I. n: 1:!."lV~. So one cupful of evaporated 
milk contains lwice the amount of pro
tein, calcium, and other lmportant nu· 
trienlt found In the .. me quantity of 
whole milk. 

But times do change and ~any a 
taste chances with them. Remember 
when most Americans thought tomatoes 
were poisonous? And people wouldn't 
ent canned foods because fresh foods 
were . upposcdly beUer? Today many 
canned foods outsell fresh foods, and 
the prev!ou.ly mlsundentood tomato 
is a major form or sustenance. All proof 
that one CDn nevcr be sure when deal
Ing with the psychology of man. 

11 11 prefectly true that food mu.l be 
chewed properly to let the dllel Uve 
I)'ltem Into lear. However, It doea not 
follow that the more food Ia chewed the 
eo.aler Ills to dl.elt. By the .ame t" lren, 
while red meat provide. the body with 
muscle, amona other thlnSl, Q diet con
llatln. only of red meat will not nece'
aarlly make you a Hercules. 

Balaacad Dietl Nol 

Why we eat, what we eat, II a fucl
nating stud)'. We Americana are lur
Ct"lnded by an abundance and variety 
of Vle best fooda In the world. Do we 
choose only food. that cORlUtute a bal
anced diet? For the most part, nol Chil
dren liven a choice or a constant diet 
of candy or other food. will soon adJu.t 
their menUi to Include the elemenll 
their bodle. need. Yet Wf' adulLa, left to 
our own devleta. chO""'..A the food. we 
like _ fooda, which \)Kaulo of their 
taite, appearance, conllatcncy, touch a 
wann and feJponllve cord In our 
memorie •• 

In like manner, we re.lat many of 
those tooda which mother inalated were 
".cod tor ua." Take milk. Many adulLa 
JnaI.t they "hate" milk. Yet the), will 
happily "eat" their milk In 10UP', pud
dinla, sauce., and many other dlahel 
without even being aware at iLa Inclu
alon _ and consequently, without any 
tealin •• of J'l!ltntmenL 

M1Ur: Kutriaata';DoubllXl 

No member of the fo.mUy Is likely to 
lnal.t "I hate mUk" when confronted 
with a delicioully - moist meat loot, 
crunchy oven-fried chicken or crumbed 
cutiets mode with evaporated milk, 
limply because they are not aware that 
milk II an Important part of the dish. 
A word of warning here. The smart 
homemaker won't try to make thelio 
dllhcs with any other fonn of milk. 
It il the smooth, thick constltency of 
evaporated milk that holds" meat loaf 
tOlethcr, ~evelop, a crunchy Crult on 
oven-fried chicken, and makes the 
crumb. ellna to cutletl and other 
crumbed fooda. 

HoUd., Fare 

The Ilg"tftcance at tood in our re-
1I110ui and hoUday observances has 
10nl Interested psycholollst. and the 
public alike, Though the original rea
sonl for certain foods on these day. 
were obvioully their availability, we 
.tlll cUne to them today when foods
In America at lea.t-ore available 
pretty much on 0. year round bosll. 
Why? Because they represent the tra
dition ot the event. They are familiar 
and comforting, and we respond warm
ly to the emotional satisfaction thcy 
sive. 

A new husband might suffer through 
hi. young wire', dolly culinary trials 
without commenL But we won't rllk 
"experimental" pumpkin pie or giblet 

,.~ Iravy with his Thonklglvlng turkey. 

Man7 hom; maker. who mUlt relort 
to ruch commando tactk. depend on 
evaPorated milk in those dilhe. to aet 
twice the milk nutrients Into their tam-

He wants, actuolly expeels, velvet
textured pie lind a smoothly-blended 
Eravy "Just like mother used to make" 
with evaporated milk. And hc is opt to 
"Co home to mother" for them should . 

DEGENERATIVE HEART DISEASE IN MEN 

§ • 

•• r ; . 

rlTu.. .. '.' tO, .... 

'" •.. 

U.S. Public Elllm), Hum"' One can be beol
en by Ihe F.B.I. (Food Budgeted Intoket). 
Thot was Ihet opinion of Dr. Norman Jolllfle, 
fometd nutril lonlst ond dlretclor 01 Netw York 
City's buretou of nutrit ion, wno stotetd Ih:1t 
heart d lseow, tnc molor kl1ler In the Unltcd 
StoICS, can bo cui 10 0 frocllon of Its pre ~ · 
enl deadline" by eliminating dangerous fols 
from the 001;0001 dlel. Tho chari Q1>o~\l 
, hOWl Ihe prneot heart death rolo omo .... g 
nal lonl In relol lon to Ihelr Inloko 01 thc~e 
donger~s lois. Japan, 0 fish ood rice eol. 
Ing notion hal lowest number of heart 01· 
tocks. Lult~ry.eoting United SlolC!! heods Ih" 
list. OongerOl.U fol Inloke In Ihls CC\.Irllry 
con be dropped from present 40 per cenl 10 
$Ofo Inloke overage 01 25 10 30 per nnt, 
occordlng to Or. Jolli ff e, by IrKreaslno con
sumption of conned li ih, bread, cerrol. lL'On 
meals, poultry, fru ils and woeloulel, colloge 
cheese ond , kim milk. 
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1 AGAIN' - for the fourth 
consecutive time -
by 

-' 

V. La Rosa & Sons! Inc~ 
DEMACO'S 
AUTOMATIC LONG GOODS 
CONTINUOUS L1Nf 

outstrips competition in 
performance and sanitation I 

may we add your name fo our Iisl 01 salisfied cuslomers? 

De -FRANCISCI ,MACHIIE CORPORATION 
.... " ..... 
45-46 Metropolitan Annue • a.oaklyn. Now yo.k 11237 

Phone EVergr •• n 6-9880 
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Chicago Meotlng-, 
(Continued from pa,e 4) 

In tho review of Conlumer Attitude. 
Towllrd Macaroni Products, tho foUow
ing point. were reiterated: 

About one family In Ibc usc. maca· 
ronl pnd .paghettl on a weekly baala 
or more frequently; jUlt under half use 
mactll onl and IIpaghetti two or three 
time. ) a month or more of len. Egg 
noodles are used leu widely, with about 
a third of tho homemakerll serving them 
at leut two or three Urne. a month. 
Thu., . the opportunity for converalon 

-----..:..--~,----

..... 

': .~~ .. 
for rueardl work . in the nutritional three kettle. keeplnc the lS?~ute 
characteriaUCI of wbeat. 'l1l1I ml1 be C)'cle lolnI. i • "'" .... • 

• blS bielkthioucb.""""'" -- .. ~~ ... Hot liucel.ladltd onto the .pa,heUt 
Commenia Oil the heart atudJ in and gamilhed with rrated. cheele. 

Roseto. Pennaylvanll emphuhed the Cooked to order u thll .paahetU I., 
"happlne.... Idea and lack of .lrell the quality II alwaya high, u the prod· 
rather than dietary contribuUna to a uet I. "01 denlc" and the ... uce it.elf of 
low Incidence ot heart disease In thll hlahest quality. Thi. nne food brlnl' 
community. It wu noted that plua II many complimenla to the Palauolo. 
IOld a. 8 fun food and a hl,h Impulle and does a tremendoua job for tho 
item, and that the lame principles Indultry. 
mllht be applied to macaroni products 
It we underplayed the economic a.pecta 
1I0mewhat and omphaslzed the romance Mld.at Marklting 
more. 

to replar usage of macaroni products 
Include. the nlaJority or homemakers. Maca",,,1 Mo"e,-Moken--

Dominic Palauolo, Leiter Warner 
and Peter Palauolo have fonned MJd
welt Marketing, Inc. to provide com· 
plete markelln, servlcel 81 manulac· 
tW1!rs repreaentativel. They Ire located 
on the maU, Hyde Park Plaza, Cincin
nati, Ohio. 

Wh!l~ about two out of three home. 
makers &erve dry macaroni or !palhetU 
once a~ month or more, the proportlon 
who serve CBMed or packaged dinner 
tOrtnll range. from nlne.to twenty-one 
percenl 

Conaumption I. higher In urban &reU 
than lri .,rural arelL ....... nd higher alonll 
tho Eaitern Seaboard, Including the 
Now York CUy area, than in otber 
port. of the count!')". 

Macaroni produds tend to be viewed 
01 economy food.. Heavier usage haa 
developed among large, young, blue.
collar famllle. relllding In urban areal.. 
Tt Is reDJonable to auume that expan
sion opportunltle. extend to all seg
ments ot the populatlon. 

Egg noodle. are viewed more a. a 
aide dish or u an Ingredient to be 
used In comblnatton with other food 
Item •. Thu., It haa achieved a more 
balan~ usage conflguration compDred 
to macaroni and epaghettl In tenna of 
the population legment. u.ln. noodlel 
I'CgulDrty. 

Younger children and teen·arenl tend 
to prefer macaroni product. more than 
adult •. Earlier maniages and children 
In these 'ammel give a younger famUy 
RrouP, which make the best market •. 

The proportion ot tamme. with lOme 
Itallnn backl[f'OUnd who uae macaroni 
and spogheltl regularly ts about fttty 
percent hlgber than the general popu
lation. 

'l'he homemaker mull be convinced 
of the nutritional adequacy of macaroni 
products, and any thin, that can be done 
to rellevo tho anxieties concernln, the 
".Iarchlne .... notion should prove to be 
nn etrecUve IiUmulant to Increased 
U50l:e. 

Dltculdon 
In the discussion that followed, it 

wu noted ' I'at we may be on tho 
verge at a new type .. of thlnklng ..... of 
('ercol food!, and of all cereals wheat 
provldc! the belt and most emelent nu· 
trillon. The U. S. Deportment of Agrl· 
cultule hoc recently been II'8ntcd an ap. 
proprloUon from Congress of $"0,000 
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(Continued from pale 8) 

remaining), combine both In one POt. 
add the chopped panle), and conUnue 
to braise for a tew mlnulo~ .or until 
nearly .n the mollture 11 evaporated 
and meat be,IRJ to .Uck .U,hOy to 
bottom ot the pot. . 

5. Add tomato pute, and work in 
unUl .11 011 II .blOrbed and none ,. 
opparent on top or lide. of pot. 

6. Add the water, tomlto puree, and 
the .tralned tomatoe .. 

7. Check for lilt and black pepper, 
add bay leave. and the orelano. 

8. AUow to .Immer for three hoUR 
(or more), at a very low name untll 
sauce Is cooked. 

O. Cautionl 8t1r oft.nl 

Cooklns Procedure 
Two men handle all the c:ookinr of 

the IpalheUI. Their letaup II at the end 
of 8 cinder block bulldlnr and comilil 
ot a &O'lallon tank kept constantly 
mJed wIth bolllni water. Alon,alde are 
three bUmen. two or which held 2 .. 
quart kettle. and the third one a 16-
quart kettle. BoUin, water 11 ladled 
from the .tora,e tank Into the cooklng 
kettle, and .. the water bolla rapidly 
.Ix pound. of apaghetU are quickly 
dumped from two 3-pound packa,e. 
Into the boiling water. The lo.quart 
kettle lell one 3-pound quantity. Cook
Ing time I. from 10 to 12 minute .. A 
cook telt. the produd for donenell, and 
then pull. the kettle of! the fire and 
drain. the cooked IIpaghett! Into a 
colander aettlng In a atalnlell IIteel 
link. The colander sela on a cylinder 
about the same .Ize, but rallln, It to 
twlco Its hellht 10 tho hot water will 
not .plalh out ot the link. 

A. ladJetul of sauee Is put Into a stain-

F",un Food. For Inatltutlo". 
Prince Macaroni Mfl. Co. hu enlored 

the froum fcoda fteld with • Une of 
fully prepared ItaUan fcoda for Instltu· 
tlonal use. 

Products. blut froun and ready for 
heating, Include ItUfted 18l8,na with 
meat ... uce, Ituffed 18I8,"a with meat
lea "'Uet, stufted manicotti (18 piecel 
per l)an) with meatle., ... uee, meat 
ravioli (70 count) with meat Auee, 
cheese ravioli (70 count) with meallen 
.auee, and apaahetll and meatballs (16) 
with AUce. Packi,ed In a 4·pound al18 
in aluminum fall tray" .ix to the cue, 
the PrInce trozen food. range In coat 
from 25 to 30 cenia per 8-ounce portion 
for the reltaurant and lnatltution. 

The latest In modern blast and hold
Ing freezers, plul packa,ln, equipment. 
for the troten fooda line have been In
stalled In the MerchantvUle, N.J., plant 
of Prince Famou. Food. of New Jeney. 
a dlvilion of the Prince Macaroni MIl. 
Co. of Lowell. Mall. William Bencoa1cy 
haa been named wei manaler of the 
Institutional division. Includln, the 
froun foodl dlvlaJon. 

IniUal marketlnl I. belnl ' done in 
New EDlland. the metropoUtan New 
York-New Jeney area, e8ltern Penna 
sylvania, and III far louth u Vlr,lnla. 
Brokenl are currently being appointed. 
A. network ot public refrirerated ware
houles will be uaed aa dl.trlbutlon 
point.. 

leu ateel .team tabla pan. and the.... Ch 
drained .paghetti pouiicl Into It. l""IIIaml any. 

Tho .teln). t"bl! pan II kept on toP..... Vlmco Macaroni Producla Complnr, 
a hot 'platc whllo aervlng, with. con· Camelie. Pl., hu chanled It. nlme to 
talner of aauee kept warm over a dou· Viviano Macaroni cOmpany, but will 

. ble ' boller on a ICCOnd hot plate. The retain tho Vimco label The ftnn II tut
alx poundJ ,of apalhettl are served In Ing cartons for aeveral of 1t. products 
approximately Ovo minute! wllh the ond 11 ex~nding It •• aIe. torce. 

- -- ~.---~-

IN ANY MACARONI 

~..,/ 
TO INSURE THE QUALITY 

PRODUCT~ ALWAYS SPECIFY 

WHETHER YOU'RE MANUFACTURING LONG GOODS 

Et ~~~~;::sii OR SHORT ~ (f ~ , EGG 

NOODLES C1 'J OR OTHER SPECIALTY SHAPES, 

§SS:YOU'LL FIND~ _"/IS ~.~~.AYS UNIFORM 

IN COLOR AND GRANULATION. mH\iTi!lBECAUSE OF 
::::::::::: :: 

OUR UNIQUE AFFILIATIONS IN THE DURUM WHEAT 
. ",' 

GROWING AREA~~rWE CAN SUPPLY 

FINEST DURUM (( WHEAT PR~..?UCTS AVAILABLE. 

AND WE SHIP EVERY ORDER/IIAT THE TIME ::,,/. 
.... AIIIE'" .' 

PROMISED. BE SURE ... SPECIFY .., ...... 

.$ 
NOVEMDER, !964 

. {. .... 

AM •• " MILLI NO DIVISION 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 
Mille at Rush City, Minn.-General Offlc •• , St. Paul1, Minn. 
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PACKAGES AilE FOR CONSUMERS 
flOllt an add .... by F .. d M. Stefan, ,_Idlnt, MlI"int, Inc. ' 

10 tho Film & Foil Indud,llI Seminar, American Managlmont AllOclation 

THE packallol bUlineu has beeome 
a science. It u.ed to be an art. pure· 

Iy and simply printing, geometry and 
design. Now, we are In 4 more sophlsll· 
cated area. A maturity of the best kind 
has set In. No longer do we Just put a 
wrapper around .omethlng like bread, 
butter, and cracken. The trontlers of 
packaging are expanding. The Indus
try'l lreatest reward. 1Ie In pushing be
yond the pre.ent boundaries and look
Inl ahead to packallng the new and 
dUrere"t products that nobody at the 
moment know. how to package. MaDf 
01 tbn. product. hlte f.t to be In· 
'Yent,eL 

(2) We must all become expert In 
combininu these materials, whether old 
or now, to match the Inereasingly more 
demanding requiremenu of the par· 
tlcular products to be packaged. In the 
next decade these requirements w\1l 
bring about a great up.urgfl in the use 
of laminated and extruded materials, 
coatet\ 81m. buill to .pecl8c neecb, spe
cial materiab for thermo-fanned pack· 
aging. and new material. tor vacuum 
and Inert gal packales. 

From this point, we .hould work all 
the way through the chain of events to 
the supplier of the row material. 

A LlmU to 'Cannnl,ne,', 
This Is particularly Important today 

because "the logic of packaglna" I. reo 
verslble. We can reach a point where 
our packaging become. 10 sophisticated 
and cumbersome that the conlumer 
loses interest In puylng for "convenl· 
ence packaled" foods. 

Unleu we are careful, at lome critical 
point in the design or price scale, "rea
son" takes over and the conaumert seek 
out the more primitive package - or 
may even return to. the more primitive 
mode of production. Wltneu the In
creallng .uburban fad of baking your 
own bread. 

Our cultomert In all indu.trie. are 
working on new items. Clearly. the 
premium and the pro8t in packaged 
producu wlllio to those among us with 
the greale.t technical superiority. 1 will 
amend that .•• the premium and proRu 
will 10 to those among us who demon~ 
.trate the greatest technical superiority. 

(3) We Ihould all know a. much as 
poulble about how these materials be-
have in manufaduring. How readily do 
they adapt to in-plant production of 
the producu to be packaled? How 
ea.lIy or uneasily does the packaging 
material 8t the enUre packaglna: 1)"

tern' How can we beUer lnlearate and 
cconomlte end products production and 
packaging material production! 

OrttntaUon to Consumer 

To whom do we have to demoRllrate 
this! In ,the Rnal analysis, we have to 
convince the end user or the product. 
Our .ucceSl, our progreu-dependl on 
the consuml:!r. Our lob b 'to 1Mk' tb' 
can.umtr 'M' more plellHd. when he 
or she hal purchased a product and 
taken it home and opened It and used it. 
More .pedRc orientation to consumen 
must now be our goal. This fa true 
whether we are a company with a prod· 
uel to package, or a supplier of 81m or 
loil. It Is Ju.t 81 true tor a converter or 
a desllner. 

How do we reach thl. goa17 There are 
nve areas in which we 011 must become 
experts, whatever our positlon In the 
chain of events. Our succeu In these 
key arcas will be the balls from which 
the con.umer wl1l iudle our package. 

Bt An Experl or Find One 

(I) AU or us-not just the suppliers 
hnd converters-must become expertl 
In the physical charactcrillics of our 
film ond fall material., and It It Im't 
loa::lcol for you 'to be the expert, then 
mnkl:! sure you flnd an expert to use. 
We mUlt understand thoroughly the 
"older" materials - paper, cellophane, 
polypropylene, polyester, polyethylene, 
polypropylene, and toils. Wo mu.t also 
be prepared to quickly understand the 
new ene. that are comJnl along. To tuI
nil the demand. of eur expanding In
:iustry, more and mere new materials 
wl'l be developed. I cite 1411print'll new 
.. Forla ..... nl a ~~t example. 

l6 

MlrchanclWng Knowledge 

C.) We all nced to know more about 
merc:handi.lng. We must know more 
about what happens to our packages at 
the actual polnt-of·aale. For example, 
under what conditions will il be dll· 
played? A simple, tellint Illustration 
comes to mind: We mlahl produce a 
packaae dramaticallY eolorful alld strik
Ing In IlIclf. But this packale, when 
placed In a supermarket aetunl among 
rows ot packales alto ablate with color, 
could eallly tum out to be lost In the 
crowd. In this seUlng a .tmple black
and.whlte packale could easily be the 
most rcadUy dllUnaul.hable of the lot
the standout by U. contrut with the 
riot of color on the .helonl. 

($) Every one of us In the Industry 
must become expert In the behavior 
reaction of the consumer In response 
to our package •. We mUlt Jearn to more 
accurately vlluallze the consumer'. re-
.ponse to the package on the Ihelf: and, 
we must also "think through" and an
ticipate the con.umer'. experience In 
uainll our packa;es. Our Sonl, as I aald 
earlier, II to make consumers more 
pleased that they bought our product, 
in.tcad of another. It aeems that artl:!r 
.omebody Invented the tear tape tor 
flexible packaging, we auumed we hod 
solvw the con.umer'. problem fore
evermore. Perhap. we need to now In~ 
vent a can opener tor "flexible pack
aiel," too. 

W, must come to grips with thla new 
dllClpllne. The dlsclpllne Involvesltart
Ing with the end resull - packaglnl 
perform,mee In the conaumt!r'a hands . 

I Intend thl. only al II healthy note of 
warning, not of pculmlsm. The trouble 
slgnab are all about us. I believe we 
should be bold, daring, and unconven
tional, but hopefully not fooll.h In our 
consumer relation. viewpoint. 

We have a great many good things 
working for us In the next dccade. 

Ho.I Food. Alent 
I belIeve the great future erowth for 

film and fall will come from conveni
ence packaged products in general, not 
just foods. Some contend the con.um
er's demand for "convenience" I. the 
result of a .hortaee of time avattable to 
the avel1lge American for execution of 
daily dutle •. I do not acree. The ba.lc 
reason for Increased buylnl of conveni
ence packaged products, Item' from 
the lrowlnl American emphull on 
ease and convenience In every aspect 
of dally living. I don't think wemen 
like automatic dl.hwa.hen because 
thl:!Y are too busy to wash dlshel. I Just 
think they plain don't Uke to wa.h 
dl.hel. Our rltdng standard of Uvlng 
enablel more and more household. to 
.eek the comfert of convenience. Can
venll:!ncc, In the early days of packag
Ing, meant primarily that we made 
thillgs cailly available to the consumer. 
It r.t111 means that, plu. tho critical fue
tor of maktng It ealler to use the pack
age after you own It. 

More Home F,. ... n 
Anolb.r b'tad In our flYor it the 

contlnulnl move .toward outdoor lIvlnl 
and more recrealionallime. It hu been 
shown that the meve oul.to-the-lawn 
means more home lreelers. Aa treezer 

(Continued on page 21) 
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Announcement 
Clermont Machine Co. Inc., announces 

great space saving advantages for manufac

turers of Long Goods products, 

We now have a 2000 Ibs. Long Goods 
Dryer in operation that saves 1I3rd the space 

previously required for a 1000 Ibs. dryer. 

THINK OF IT! 
NOW YOU CAN PRODUCE 2000 Ibs. per 

hour in l/3rd LESS SPACE! 

In addition to this Long Goods equipment 
we also manufacture a Short Cut Press and 
dryer capable of producing 2400 Ibs. per hr. 
in the same space that has been required for 

1000 Ibs. 

This outstanding equipment is now in 
operation at Delmonico Foods, Inc., Louis
ville, Kentucky, 

On your trip Lo the Worlds Fair -
visit us and s"e Ihe latest designs on display al our planl. 

- - tl, '. 
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MACHINE co., INC. 280 WALLABOUT STREET, BROOKLYN 6, NEW YORK' EVergreen 7·7540 . 
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capaelty lncre'leI at the ultimate con
IUmer level, .s well al in the channel. 
of di.tribuUon, more frozen pack.,ed 
food. will be sold. 

SeU-aervlce .nd self-help In non
food u well u lood retalUn, contlnuel 
to ,row. The ,ahUi from thll for pack
.,In, are aelf-evldent. So II the fact 
that the further ap.rt the housewife'. 
shoppln, triPI become, the more .he 
needa well packa,ed food. that wl1l 
Itore compactly and keep well at home. 

AutomaUc vendln, machlnea con. 
Unue to mulUply. Here, our Indultry 
face. one ot '" major ehallen,e. over 
the next decade. Packa,ln, for the 
vendina: lndwlry requUe. unique pack· 
aain. that can aurvlve handUn" auto. 
maUc delivery device .. and a wide ran,e 
of temperatures from froun produeU 
to beated, ready'-to-eat ltema. with the 
same pacu.e ftqulred to turvlve the 
full C)'ele from froze:n-to.hot aervin,. 

So, you can euil1 obaerve that the 
opportunlUes for our proerru In the 
next decade will only be Umlted by the 
UmltaUont of our mental ' 'ftuIbWty'' 
In tal1orin, and cuatomWn, our pack',eI to the requirement. of the con
lUmer, and the tpeclal needa of the 
Increwn, variety of product packa,en. 

Cook and Se"e lal' 
Dry fooda that must be bolled before 

servin, may now be ofFered. for .. Ie In 
convenient disposable net ba .. of Ten· 
ite 'polyallomer pluUc that .Iao serve a. 
colandCl'll for dnlnlna ott the cookln, 
water. 

Looaely twed with rice, mac:aront 
products, dried , fruita or dried vel" 
tal:lle .. the touilh Naltex cook and lerve 
ball are limply dropped lnto balUnI 
water. After cooldn" the unopened 
packalet are removed from the pot and 
the hot water La aUowed to drain 
throu,h the open net. 

DeaiJDed to appeal to busy house. 
wive .. the net packe,ea help prepare 
the fooda for uae with a m1nmum of 
clean.up. They alae eUmlnate some of 
the .traln and bother of IUUn, heavy 
tt1nWnen of hot water. 

'" Rotiottl Appolnlmenll 
Rouotti IJtholJ'lph Corp., packaalnl 

producel'lo with execuUve omce. 1n 
North BUleRt N.J. announce. several 
appolntmentl In execuUve sale~ cat .. 
,oriu. The ftitt II Frank Prim~ .. l\lCt!ut· 

.'. Jy appointed to the poIiUon of l:utem " :x. Dlvlalonal ,Salel Mana.er. Prime hOI 
been' with RouotU for 14 yean, IS of 
them u .~'I&leaman. Moat recenUy he 
wu Rellon.al Salu Manlier 01 the 

1964 

, __ ~. _.OI ' " 

Southeaatern area In which capacity he 
aerved for three yean. 

Prime la a graduate of st. Peten 
College ot Jersey City where hc waa a 
Bu.lnelJ Mana,ement Major. As l uch 
he Itudled Markelln" Sale., Merchan
dlain, and Management. He served wllh 
the Infantry In th" U. S. Anny for 
three yean and saw action In the 
Second World War In Europe from 
lO«·1G48. He II mamed and the father 
of ftve children ran,lng In ale from 
nine months to eight years. He reside. 
willi h1a wUe and family In West 
Oran,e, N.J. 

Mld. .... Nan 
The second Rouottl appointment 

wal that of Bm R. Cox .. S.le. Man
aler of the. ROlSOttl Midwest Litho. 
lraph Corp. Mr. Cox bringl to Rossotll 
many yean of experience In packaglnl, 
prinUn, and packale dell,n. Fonnerly 
at Cuneo PrelJ, he Inauaurated the 
prtntln, of new.paper color preprint. 
and developed the baala for the print. 
In, equipment to handle it. EarUer, Mr. 
Cox directed the art department and 
later folding carton l41es for the Cen
tral P.cka,ln, Dlvidon of PoUatch 
F ....... 

In the Second World War Mr. Cox 
served two y(!arB with the Air Force. 
He attended Sacramento State Colle,e, 
the San Francisco Academy of Adver
tWn, Art, the Chicago Academy of 
Fine Arts and the American Academy 
of Art In ChJeoco. 

Mr. Cox holds a private pilot'. li
cense and use. a. fuUy instrumented 
Piper Tri-Pacer for sales hops. 

Hay ••• n In Canada 
The appointment. of George Red

fearn 01 Secretory-Treasurer and Ar
thur D. Sedgwick as Sale. Manager oC 
UaYlScn Canada Ltd. have been an
nounced by William A. Hayasen, Presi
dent of the Hayasen Manufacturing 
Company, parent finn of the new 
Canadian aubsldlary. 

The main office of Hayuen Canada 
Ltd. and 3000 aq. ft. of warehollle apaee 
lor apare parta and machine overhaul. 
has been estabUlhed In Toronto, On
tario at 38 Torlake Crescent. A dl.trict 
lales office hu also been opened In 
Montreal, Quebec at 11'16 Bherbrook 
Street, Wel t. 

Sales and aervlce coverale in British 
Columbia wlll be provided through 
Hayueri'a Portland, Ore Ion omce. Mr. 
Lloyd C. Johnaen II the Sale. En,ineer 
In Portland. 

Redfearn Joins HaYllen from the 
8rm'l former CanadJan representallve, 
Gri. wold Engineering Ltd. He was most 
I'eC'ently Vice President, Ontario Opera
tIon. for Griswold. 

SedIWlck cornel to Canada from 
Hayasen', home office in Sheboy&an, 
WII. He hal been an Area Sale. Man
a,er lor the firm the past year. Prior to 
Jolnln& Hayaaen, Sedewlck was a aales 
representative for Triangle Package 
Machinery Company. 

All lalcs and lervlce of HOYl!cn 
packagln, machinery In Canada will 
now be handled directly through Hays. 
len Canada Ltd. 

----
Volum.tric FIII.r I_hUN 

A deacripUve brochure on ill hllh 
.peed Volumetric FUler II available 
from Trlan,le Packale Machinery 
Company. 

Amoni the important featurea oC the 
Triangle Filler described In the bro
chure are: III quick changeover to 
various cup sites, versallle 'Peed drive. 
and adjustable cup volume. The Volu. 
metric Filler can also be equipped with 
an auxllllary vibrating feed tray to 
handle product. luch 01 radishes and 
certain hard to handle piece •. 

To obtain a copy of thl. Informative 
brochure, write to: Triangle Package 
Machinery Company, 6655 We.t Diver
sey Avenue, Chicago, III 60635. 

Itollan Expo'" 
The manuCacture 01 macaroni mak

In, equipment la estimated to be more 
than $13,000,000 annual business In 
Italy. About 85 r-:; cent of this equip
ment I. expor'.ed. Exports to the U. S. 
In 1983 amounted. to $358,000. 
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., S =;:::;;:A::,.N;:.:.I..::.:Ta;;;;::·'.::..;;R:...:Y ~'ON~INUOUS ,EXTRUDERS 

A new concept of extruder construdlon utilizing 

tubular steel frames, eliminates those hard·to-clean areas. For the flnt 

time a completely sanitary extruder • • • for easier maintenance ••. Increased 

production , •. hlgh.st quality. Be sur. to check on th.se efflcl.nt spac •• savlng machln.s. 

IAfS _ 1500 'ound lon, Oood. eo"nnuou, Spread., 

POSITIVE SCREW FORCE PEEDER Improve. quality and 
Increa ••• production of lang good., .hart good. and .hoot forming contlnuou. extrude ... 

3 STICK 11100 POUND LONG GOODS SPREADER 
Increa.e. production while occupying the same .poce a. a 2 .tlck 1000 pound 'preader, 

11100 POUND EXTRUDE .. S now In operation In a number of planll, 

occupying .lIghtly more .poce than 1000 pound line •• 

AUTOMA lie CONTINUOUS DlllERS 
FOR ALL SHORT CUT AND LONG 
cm PRODUCTION OF MACARONI 
ALSO AVAILABlE . 

, ,: .. 

I .~t •• :;",. 

MODIL Ise,
Short (\It macaroni 
.. truder 

l.'" ;r, 

SHORT CUT MACARONI El!TRUDERS 

Model BSCP . 
ModelOSCP 
Model SACP 
ModelLACP 
Model LAB 

1500 pounds capacity per hour 
1000 pounds capacity p.r hour 
600 pounds capacity per hour 
300 pounds capacity per hour 
100 pounds capacity per hour 

LONG MACARONI SPREADER EXTRUDERS 

ModeIBAFS ... .. 
ModeIOAFS ... . . 
Mod.ISAFS .. .. 

1500 pounds capacity per hour 
1000 pounds capacity per hour 
600 pounds capacity per hour 

COMBINATION EXTRUDERS 

Short Cut .... .. .. ..... Sheet Former 
Short Cut ..... Spr.ader 
Thre. Way Combination 

QUALITY •••••••• A controlled dough a •• oft a. d .. lred to enhance texture and 
appearance. 

PRODUCTION ••• Po.ltlve screw feed without any possibility 01 webbing make. for po.1 
tlve Krew d.llvery for production beyond rated capacitie •• 

CONTROLS ••••• So flne-.a po.ltlve that pre .... run Indefinitely without adlu.tment •. 

SANITARY ••••••• Ea.y to clean tubular Iteel frame. give you the flnt truly .anitary 
extruder. 

For Information regarding fh.,. an~ o,her mod.", prices, 
mo'.,'all."'ng and oth., S,""'':IJ, writ. or phonll 
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cbart provide. the ataUltlcal boal. for 
ascertaining the checkwela:her'1 acalr
ac;y-the .. weli:ht difference betWHB the .. 
approve.aU and the reJect-atl poln" 
which the chart IdentifleL 

, , 
'. 
' I , 

A "flnt" In atale technology and 
know.how become. available wllb the 
publkallon of "Automatic Check"weJgh. 
er Telt Proc-edure" by the Scale Manu· 
facture rs Association. lIIu. trated with 
graph. and example., the leaflet origi
nates an Important phase for modem, 
hlgh·speed welghen at the packaging 
line. Automatic eheekwelghera are of 
great slgnlftcance to packen In this day 
of emphasis on correct package weights. 

Automatic checkwelghen - a relo· 
tively new breed of weighing Icale
are Installed In tho production line to 
recelvo package. in .equence on the 
conveyor after they have lett the filling 
machine. ThuI, the ulual Itatic accur
acy telt. of the weighing elements are 
inadequate for this hlgh-.peed, In
motion automatic welghlna: operation. 
The new .tatlstlcal telt procedure out
linel the method. of evaluating the ac
curacy of ~the welBhlng '),Item at ill 
nonnal operating lpeed. 

This recqmmended tel t procedure 11 
Inl tltutlonalln nature-it wa. prepared 
by a Ipedal indUlUy ta. k force of scale 
enalneen, II a aenke for uaen and 
pros~tlve Uters of automatic check
welghen. J 

Chart Acauacr 
In eucnce, the described procedure 

.uggests a means of chartln, the ac
curacy of the machine'. perfonnance in 
clan ifyin" 01 either a~ptable or un
ccceptable, rea:ular packages whose 
welahts oro known or precisely deter
mined. Tho reaction of the automatic 
c.'uckwelgher II charted as It approvel 

1. 

I 
l 

,. 
.' Squor. Spo,h."1 loti •• Co"lnt. Sal Car

dinale. hl:Cld of tho g reatar New York division 
01 Prince Macaroni Mig. Co .• Lowell. Mou . 
ra ises nand of Oonlella Re ines. III of Pearl 

. 
.• Rlvtr, N.Y., winner of the jllrls , division 

crown In Ihe nal lonol ~,. Spaghetti Eat
Ing contest. The bicycle was one of her 
prizes. Summer·lang contestl staged at choln 
and II'Kf~pcndent food slaru were cllmaud 
by the grond Ilna ls at Palisade, Amusemant 
POlK, wllh I 07 ~s OM gl,ls eornpellng. 
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Arthur Sanden, Executive Secretary 
of SMA, reported that .Ingle cople. arc 
available by writing to the Scale Man
ufacturer~ Auoclatlon, One Thomas 
Circle, Wa.hlngton, D.C. 20005, or from 
member com panic. of SMA'I automatic 
checkwelgher group. 

Facll 
Some Intere.tinl general consldera

tionl from the leaftet Include the fol
lowing: 

• Automatic checkwelghen operate 
in a conveyor line h.ndllng the package 
fi'Jw. For true te.t results, 11 I. neces
sary that telt packages be In the nonn.1 
atream at rated speed, rather than by 
static te.t of the wel,hln, element. 

• Automatic checkwel.hen do nol 
Indicate the Weight of the packale. 
They accept (approve) or reject the 
packa,e wel,ht on a Go, NI)-.Oo bull. 

• An approval zone nonnatly set for 
the checkwelaher may have upper and 
lower let point. which establish the 
commodity tolerance range (vari.tlon 
from perfect). Tha commodity ran,e 
duren from the accur.cy zone', which 
are Ju.t above and below the weight 
value of the upper and lower aet poInts. 
Within these acalracy zone., the check
weigher w11l tend to elthe" reject or 
approve packale weights-those closely 
approximaUnl the welahl value. at the 
adjustable let points. 

• Checkwelgher accuracy 11 the 
wela:hl difference between the .pprove
all and reject-all weigh", for each set 
point. The set point commonly fall. in 
the middle or thl. weight dllference. 

D.f.rred Paym.nt Plan 
Low down payments, a low flve per 

cent lnter~!lt rale and a liberal service 
conlract .rc key feature. of a new de
fered payment or lease plan for ulCn 
of packaging machinery manufactured 
by the TrIangle Package M.chlnery 
Company, 6655 West Dlveney Avenue, 
Chicago, III. Triangle Is • leadln, manu· 
facturer of packaiin, equipment for 
the food and dairy industriel. 

Mill 1t.1'-_ Am.rlca. Sol Cardlnala. gen· 
eral manoger of the New York division of 
Prince Macaroni Mfg. Co.. lowe", Moll., 
awards p,lze of "vocation for two at Sor
rento Hotel In Miami Beoc.h" to MarkJ Car· 
lucci, lhe newly-crowned Mill lIolion Amat. 
ko-I96". The notlonol beauty was 10'-'1_ 
ad ot Pollsadas Amusement Pork from 
among 25 winners of WHkly prtUminory 
contenls staged during the summar month, 
by Ihe macaroni compony. 

In ampUfying on the new plan. 
Muskat pointed out that the intere.t 
rate of flve per cent per year on the 
unpaid balance will In lueU reallu .ub
stantial lavlngs for the buyer over the 
11fe of a deferred. or lease contract. 
which will be written for a minimum 
of three years. Down payments can be 
as low as 10 per cent, allowing pock
agers to modemlu their operation to 
compete IUcceufully while conservin, 
working capital, Musk.t empha.lzed. 

An integral part of the plan Is Inclu
aion of the finn's standard service pro
gram contract at no extra charge tor 
the length of the payment term. The 
liberal contract provides tor periodic 
lrupecUon and service by quallflcd re
pairmen located In major clUes through
out the country. ''Through thl. continu
Ing program of preventive mainte
nance," MUlkat said, "customen are 
OISUred of trouble-tree machine opera
tion. Incorporatin, Triangle'. lengthy 
warr.nty. we know of no other overall 
program that offen such a broad guar
antee. 

The unique plan il believed to be tho 
fint .uch compl'f'benllve one of III type 
to be offered in the packaglna: rna- Two New Soup. 
chlnery Indul try, accordlnE to Walter Campbell Soup Company, Camden, 
MUskat, vice prelldent. "An Important N.J., Is introducing Noodle and Ground 
addlUonal advantage to the buyer," Beef and Old-Fashioned Vegetable 
MUlkal alated, "I. the fact that pay- SOUpl. T'lle Noodlel and Ground Beef 
menUlwlll be ma4e directly to Trtangle. rotail at two for 37 cents in a 10'~ - { 
not to a dl.lnterelted thlrd"party luch .... ounce can. and the same abe Vegetable (' 
as a bank of finance company. Thl. will retail. at two for 21i1 cenla. Refund offer 
facilitate the belt pO&Ilble buyer·teller wlll be used during the Introductory 
rel.tlonahlp.... period. 

niB MACARONI JOURNA(." 

-App~. • • 
will accrue to the thoughtful giver of a gift 
that lasts the whale year 'round. 

Give a subscriptian for the Macaroni Journal 
to that representative, employee, customer, 
ar business colleague of whom you think highly. 

Twelve monthly issues are $5 - add $1.50 
for foreign postage. 

Great for Christmas giving! 

The MACARONI JOURNAL 
P.O. Box 336. Palatine. Illinois 60067 

JACOBS·WINSTON 
LABORATORIES, Inc. 

BST, Hl20 

COMUltin, find Atudyllcal ehemitt" .peciali.in, 
in all matter, involvin, the examination, produc
tion and labelin' 01 Macaroni, Noodle and £" 
Product .. 

l_Vitamln, and Minerai. Enrichment A~.a, •. 
2-E90 SoUdl and Color Score In E"I, Yolks and 

Ela Hoodle •• 

3--Semollna and Flour Anol,I" . 
tl-Rodent and Insect Inflltatlon In., .. tllotlon" 

Microscopic Anolyn •• 

5-SANITARY PLANT INSPECTIONS AND 
WRlnEN REPORTS. 

.") 

James J. Winston, Director.. 
. ,.. . ..... , 56' Ch'amb~rs' Stree"! 

New York 7, N.Y. 

NOyI!.MlH!R, 1964 

"'. 
~-- ... 

f, .... 

HOW TO KEEP 
__ YOUR 

VITAMIN ASSAYS 

~;U.m 
Start right with Wollac. , TI.rnon', quality eanlr,lI.d "N·Rlehmlnl
A"3, Wh.th.r you 'lid II In powdar or wafer 'orm, NRA glvlS 
'Iou uniform enrlchm.nt. 
With a uniform product, Ihe n .. ' stlP Is uniform addition. Th. WIT 
NA F .. der has bun proved bV ove, 30 'leon of mill op.rallon. 
S.11t 'or a few ounc" to 10 lb. per hour and It n.ver 'Iorl ... II 
f •• d. "N.Rlchm.nl·A" conll,l.ntly, occurol,ely, dap.ndobly. 
The right .nrlchman' • , • Ih. right f •• d.r, Combln. them, and 
you ean'l min on vitamin ouays. 
Ollie .. and war.hau .. ,tack. In principal clll ... 

0, writ. D.pt. N.122.n. 

WALLACE & TIERNAN INC. 
NOVADEL FLOUR SERVICE C1IVIBIDN 
n MAIN nUIf, IIHIVIIlI t . HIW Jilin 
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Durum Market 
Rain and · coldll!lt!.lhU' ,c~ua!JL~uch 

of U}e durum In the swath lit the pnme 
Browln, territory of northern North 
Dakota and Montana In early Septem
ber. Color deterloraled .1 the harvest 
moved northward, and color wal one 
of the mOlt Important consideration •. 
No. 2 )Durum with good color traded 
above No, 1 Hard Amber of poor color. 

hllh and that the overall quality of the the year previous. EvidenUy ),010 are 
lee4 crop hy been dll8ppoJntlna. repladn' whole ega. ~ ..... -<I,;.,.,.) 
"""""",,",," , - ..... O·~~ V"....;~ J)eput1ftea.,,,",,Qf 1l&ricullure \ 
Montana Varieties cor.tinued to buy a limited amount 

Movement of the 1964 crop reached 
Us crei t In September with quality 
atcadlli· decreasing. The 1963 peak oc
curred ~n the la. t week of August. Pro-
ducers obviously were not anxious to 
hold p~r quality durum. 

At the bellonln&: ot the month, price • 
were In a narrow range of $1.76 to $1.'18 
for No.i t Hard Amber Durum but by 
month', end had &lIpped to range ,1.60 
to ,1.70 At times during the month 
the tpf"N,d wa. as much as 15 cenll 
from th.1 top to the bottom of the 1'8llle 
for thl' l .tnlle Imde. As price •• Ud. 
they app~ched. the level of the AUI~ 
ust bllt%.\ Shlppln, dlrectlona to maca· 
ronl manufacturen were heavy with 
retail buiinell good. Most manufac
turen have IUppUe. booked. to year
end andi beyond. Those who did not 
book In advance were Impreued wUh 
the .pectacular rise and then taU of 
durum ptlce •. 

~ In_ Crop T .... 

Weill lur,ed Into Oral place among 
the durum varieties planted in Mon· 
lana lhl. year. It WOl aeeded on 77,800 
acre. or 37.2 per cent of the total durum 
acrea,e In the .tate. This was a Iharp 
Increase from IB.4 per cent 100t year 
and 2.4 per cent in 1962. Well., rele!lsed 
by the North Dakota A,ricultural Ex
periment StaUon In the 'Prin, of 1960, 
II 8 nearly maturlnl, ru.t-re.lstant 
variety with ahort, .tronK alnw. Lang
don, lalt year'1 leader by n wide mar· 
Iln, dropped to aecond place thll year 
with 27.3 per cent, Stewart, a leader Ilx 
yean 810 currently a non-recommend· 
ed variety In Monlana, oonUnued Its 
decline and II now In third place with 
laB per cent. Lakota moved up to 
fourth with 8.7 per cent compared to 
only 2.7 per cent a year earUer. M.lndum 
with 5.5 per ctnt of the total and Ram
Ie)' with 4.B per cent both accounted tor 
a smaller percent_Ie than in lDe3. 

Prapaoed Addition 
Ta Cereal Lab 

Planl for a propOled addltJon to the 
fadUUel! of the Cereal TechnololY De
partment at North Dakota Slale Unl· 
venlty, Far,o, N.D., are beln, sub· 
milled to the .tale leltalature at III 

'.'rel.'mmofY reports on the 1964 next seillon, accompanied by a request 
Wheal QUality Survey were releaaed for an approprlaUon of about $Il00,000. 
1:':.' :'he N ' rth Dakota State University. Under the expanalon plan, the D~ 
Te.lI 0 almost 400 early harve.ted partment'. buUdlnl on the Fargo cam. 
lamplel~of durum checked out to be of pu. would be Inereaaed from the prel~ 
good qu ity. However It was antlcl· ent U,OBO square {~t to a total of 
pated tha due to the raina conalderable 31,888, accordln, to Dr, KeMeth A. 
.'unount of late harve.ted durum would Ollles, Department head. 
be of lower quality. Some sprout dam-

of whole ell lO11d.. From March 28 
to mld·Seplember, total purchlllle. 
amounted to 14,400,000 pound.. com· 
pared with B,400,OOO pound. In 1963. 
In 1964, the Oovernment purchase. 
were equivalent to about two per cent 
of totol ell production. 

Production Up 
On September I, there were 293,000,· 

000 blrdl lay in, and 93,000,000 pu1lell 
not yet layln., compared with 291,000,. 
000 la),lnl birds the year previous and 
96,000,000 pullell not yet layin,. Enen· 
Ua1l)" the layinl nock In 1984 will be 
about the aame al in 1983 for the bal
ance of the year. Rate of lay may be 
11IlhUy above 1963, 10 there may be 
IUlhUt more ell',1 on the market dur· 
ln' the fall and winter monthl. Th1I 
would Indicate that price •• hould be In 
Une with lut )'ear, but whites and 
YClllu mil)' nuctuate due to chan.lnl 
demand. 

Current recelptl of Ihell e,,' In the 
Chlca,o market declined three ~nll at 
the bottom of the ranle and one ~nt 
on top. dosln, at 27.5 ~ntl to 31 ~nta 
a dozen at the end of September. Frozen 
whole e'l' were lleady at 24.5 to 28 
cenll 8 pouni! white white. eased 
Ilightly to ranu If 25 to 15.11. FrolCn 
yolks of 411 per cent .0Uds, quoted tor 
the New York and Philadelphia mar· 
ketl by the USDA Markelln. Service, 
.I.rt!ngthened IllghUy, to close at .7 to 
52 centl for under No. 4 color, ip.nd 53.11 
to M.5 cenia for No.4 ond 5 colon. 

Dried whole ell' were more exptn· 
dve than dried yolk 101ldl at $1.07 to 
,1.12, compared with $1.06 to $1.12. 

tlge will tesult In a lower test weight Amon, the ladlltlel within the ex-
and conaequently a lowering of grade. panded buUdlnl under the plan are a Augult ProcHllns Down 

hard red sprin, wheat mWln. labora· 

'f 

The amount of the crop affected W81 tory, baldnl laboratory, food prooeuina Production of liquid ell and Jlquld 
expected tnot to exceed III per cent of I d e., pro<iucto (In~'en'- added) du,-laboratory, ph)'alca OUlh Ie.Un, and ."~ ~ 
the tolat Additional sample. of late nour laboratory, macaroni evaluaUon Ing AUIUIl was 41,037,000 pound., 12 
harvested durum were coUected for laboratory, and lacUltle. for reaearch per cent smaller than the Auaust 1963 
study. nC.ulta on early crop show tho I boh d production accordln" to tho Crop He-, on prote n, car y rate., enzyme .. In· • 
followlnl quality ftlcton: porting Board, .trumentl and barley, 
Test weight, Low Hilib A~. Liquid ell used {or Immediate eon· 

Ib • ./bu. . .. , .. 52.0 6S.S ~B.7 IUmption totaled 4,200,000 poundJ. up 
Protein ... " . . .. U.3% 17.9% 14.2% The Egg Market three per cent from Au,u.t Jut year. 
Molsturo ., . . . ,. 9.8% 15.0% 12.0% During the month of Au,ust, with- Quantltle. uaed lor dryln, totaled 1~,-
Doekag~fann drawall of frozen white. from ware. 223,000 poundJ. 10 per cent leu than the 

lamplc • .... 0.1% Ui.09& 3.4% hou.e holdlnl' totaled 2,142,000 pounds, 16."21,000 pound. dried In AUIU.t 1983. 
-merchandised compared wJth 1,144,000 poundl a year Liquid ell frozen wu 21,fl64,OOO 

samplel .. ,' 0.1% 8.79& 1.49& a,o. Frozen e'l yolk. amounted to pounds, I~ per cent lell than AUIU.t 
-aU 88lj'ple •. 0.19& 1~ .096 2.39& 2,958,000 pound .. compared with flBI,- 1963, Stomge holdln,. of fraun el" at 
The Department of Agriculture fCoo 000 a year a,o. Thl. amounted to a net the end of AUlUat were 107,~31S,OOO 

port for September estimate" put inctcaae In white. used of 998,000 pounds, two per cent lar,er than It year 
durltm production for IM4 '8t 81:285;000 ... ,,~und'b- and*,)'olkJ-",,1!.. lJt'At3,~~ earller. Holdtn,1 deereaaed a1x mIlUo'!.. ~ 
bushels. Thl. was up from the Au,ust poundl. Thta put )'olom • lOad ~~"d~.t.4~c:omparecl wj\h 
estimate of 119,843,000 and la.t year'1 tion to maintain ftrm prices for the two mUllon poundJ.di.ui.iir~J83. 
crop of 49,763,000. The Farmen' Union balance ot 1004. Fro&en whole ega: with· Ell aoUds production durint AUlUlt 
Grain Terminal Association comments drawalt In August were t.020,t.OO totaled 3,"',000 ' pound. u compared 
that they believe these predlctiona arc pounds, compared with 1,971,000 poundl (Conlinued on pa,. 28) 

'" 

" 

rPROVE-D~ and-

Triangle's Improved Twin-Tube Bag Machine 
has an all new frame that's solidly built for 
smooth. trouble-free operation. This gives It a 
sturdy fo~ndatlon that safely protects all parts 

, throughout the life ol,the machlne.---"""..--" 1.., , ~J .. ",-~ """",,,", 
, . 

• 
r 

TRIANGLE .. 
! 

But stili It has all the production proved com· 
ponents that have long provided continuous 
high-speed production of all packaging films. 

For further Informailon about the Improved 
bag -machine, write or call: 

" TRIANGLE PACKAGE MACHINERY COMPANY 
• Chicago, Illinois 60635 • Telephone (312) 889-0200 6654 West Dlversey Avenue 

NOVIIMBER, 1964 
;10, '- .... 
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EI9 Proc.,,'ng Down- lIy gaIn acce .. to the eIJ tUbalanee.. can Sarulation In.lltute of St. LoulJ. 
the 'helll are brol,eR. Large batchet of Pnattn Hel V/ .. ..;--""""-

(Contlnued ' from p.,e ~2I)""'-v" broke"' .... may bteomI'eOntamlta:a~ "V"'; ,-v-- '- ,...., 
( with hlah populatioN of the bactert.. To help Improvement in food planb, 

with 4,688,000 In August lalt year. Thl. Frozen ela: yolk. and whites are widely warehouses, and .lm11ar establishment. 
was a decreaso of J8 per cent. Produc~ used In the bakery Industry and often ASI I, offerinl 24 posten to keep the 
ticn of whole ela ,oUd. was 1583000 contain aalmanell_" employee conltantly aware of hit role 
poundi 81 compared with 1'42iOOO . In the plant', .antlalion program. These 
poundl')ln August laat year. Aibumen Walch Food. HancUen "Huge Henry" poslen remind him to 
101ldl totaled 731000 poundl 13 per Particular aUention Ihould be paid to watch tor pOIlIlble avenues ot ftlth can· 
cent leu than the' 837,000 po~nds Jalt tood handlers, Dr. WJIIlaml warned, In tamlnation to the product, mako him 
Augusl.~ Output of yolk solids was pointing out the human camen. He satety conlciou., point out the why be· 
614,000 poundl, 53 per cent less than also Itreued the Importanct! ot poultry hind aanltary procedurel, and en· 
the 1,31',000 pound. product!d in Au- control, particularly In hatchery man· courage him In clean person ... 1 habib. 
gUlt 1963. Production at other lollds agement and the teed Indultry. Most These pOlten not only Imprell em· 
wal 937,000 poundl, 16 per cent below standard pelleting proceuel may lower ployeel but reaulotory inspectors and 
the AUlult 1963 output at 1,117,000 lalmonella count but do not eliminate plant vlsJton u well. 
pounds. • the organilml. Twelve of the polters deal with gen-

For the palt three yean USDA has era! themel. Twelve crttlciu bad nnl· 
developed lanitatlon IUlleltions tor taUon praetlcel or compliment lcod 
manuracturers or animal by-products ones. A brochure showing the 24 In tull 
used In feeds, and the U.S. PubUc color I. available by writing Box 9502. 
Health Service blUes a monthly detail- St. Louis. Mbsourt. 

Suag,ltlonl on Salmonella 
Dr. J . ~. Wllllaml of the U. S. De· 

partmen{,ol Alrlculture, In a J'1!«nt ad
dreu bet~re the American Poultry and 
Hatchery Federation In DaUas. Tex., 
aave a detailed review of the salmonel· 
10 problenl'.a It exill. today and point. 
ed out the need for those auembled to 
fully undintand the problem and take 
ImmedIate ~poalt1ve action. He alao 
Itated th~~!~e pouUry IndUitry should 
neither c~ the full relpo"llbl1lty for 
salmonelJo.sl. In human., nor be handl· 
capped hi unfair publicity IndlcUng 
poultry or poultry products as the 
lource. ~ 

Dr. WnU.am., 8 research veterinarian 
at the Southealt Realonnl Laboratory 
in Athenl, !Oa., laid: "The talk ahead 
i. largely lone of era.ln" the feellna of 
futilIty t~t haa dominated control ef
lortl." He called upon the industry to 
learn 01 qtuch U poSllble about the 
problem, and then to apply whatever 
control mellsure. are presently avail
able. 

ed sa1moneUa aurveUlance report In-
ri .tdInl data on both human ar.d ani-
mal outbreak .. Thll aervlce, accordlnl Japan ... Uke NOo4"s 
to Dr. Williams, "u it 11 expanded to 
cover a larle number of the Casel of 
salmonellolll that actually occur, wlll 
make a very aubltanUal contribution to 
etTort. to prevent and control salmonel
lOll. in our human populatlon." 

Per capita conaumpttr.:n at wheat 
flour in Japan hu leveled off in recent 
yean at a record hllh level, 119 per ('Cnt 
above the 1934·38 average, and totsl 
production of Raul' In the country Ja 
continuing to Ihow Iteady Increasel, 
according to data complied by MIt.ul & 
Co., Ltd. Sanitation II ',opl.· 

"SanUatlon 1a only .a load 81 the Mitsui estimate. dally per capita con-
people who practice n", 18)1 the Ameri. sumptlon of wheat Raul' In 1961 at 70.8 

arama, againlt 70.8 In 1959. In 1955, 
dally consumptlon averaged 68.7 gram. 
per capUa, white the 1946·48 averale 
wu only 3B.3. In the 1934-38 pel'1od, 
daDy averale consumption of wheat 
flour In Japan wu only 32.9 ,ram .. 

While per capita consumption hu 
leveled olf, production ot flour by 
JapaneJe mlJl.oI continue. to Increase. 

IProbl.m Solllftl Production In the 1981 nlCa. year to-
PolnUng 'out the ,ources of the prob- taled 2.421,855 metric toni, or about 

tem. the .peaker said: "Foodl of all 54,000.000 cwtl., against 2.370,000 toni 
typel derived lrom animal., and not In 1980. and 2,328,774 in 1959. In tll(' 
heated .Jmclently In preparation to 1956 fiscal year, Rour production Wftl 
"ill salmonella, ahould be rellarded 01 2,039,748, with the 1961 total Ihowln, 
I' potential laura of infection. Such an Increase of 16 per cent. 
unlmal-deftved rood. by no means in· 
clude onli poultry and ellll." I Noodl .. ClUnh 

Dr. Williams said that despite docu- J Noodle. continue to account for the 
mented lion-avian .ourees of &lmo- major share of JaponelC flour, 42.4 per 
nella Infedlonl, ell and poultry pro- Bask.t of Eggs cent of the 1961 al&relate produetlon. 
ducers stlp have a primary Interelt in A buket at e"I' II belna used by Surprisingly, the Ihare of the annual 
lIvlnn-derived productJ a. a source of Prince Macaroni MIg. Co. to hlllhlllht output going Into bread hu trended 
snlmonelloall. He said that surveys Itl newly dellgned ell noodle. package. downward, at 31.9 per cent In 1&61, 
show that ' in .ome area. a. many IlS The Prince package feature. a three. against 32.5 per cent In the previoul 
15 per cent or poultry carcauci yieldlnll dimensional photo ot the elis. an extra year, and the peak of 34.4 per cent in 
culture. ahowed lahnoneUa conlamlna- 10 value bonus Red SclllOn coupon 1957. In 1981, 1,026,631 metric toni of 
tlon. Salmonella have also ",J>een re- otter, and a meat 'Pa.heUI sauce recipe wheat flour were uaed tor noodlel, tom
co\'ered from the ikln'OfturkeYI, fiozen ..,., by Joseph eUe~r.relldent of the pared with 1,022,458 tOM In leeo. Pnr 
for more than a year. Pnnce «fin': - . (.,... .• ~ .~~tI! n "~f!.~d~ in I~~ took 771~U.'"'" 

The Doctor told hi. audience that Product. from tour or the cooperatlnll meiiie (on. O! wliia rnOW', ~ 
"}o~ood l! thut om derived from ell&' that companies In the Red Scissors COU'lon with 77J,523 tons In tho prevlou. year. 
.1re brukell nut ~~~ Ihe lJIcgell\ prob. plan as we1l ftS other Prince InYMt~cb 
Il·ll\. Orl:<lIllsm'!l ~ It!!.ent nn Ihells road- nrc h'lltul"l'd 01\ the back or the ",,('koge. Macaroni II a barta!!'1 

~----

._-------- - ... - ---_ •• _ ---- --

DEDICATED TO SERVING THE MACARONI 
INDUSTRY for OVER HALF A CENTURY ••• 

me stand behind 

TIME TESTED 

• every extrUSIon 

die we produce! 

-p:II;# ,. 

• TIME PROVEN • 

lor * EXTRUDED RESULTS 

* QUALITY 
* WORKMANSHIP 

* SERVICE 

TIME HONORED 

557 THIRD AVE, BROOKLYI-I. I-I,Y,. U,S.A. 11115 

Am.rlca'itorged MacaronI 0 1. Mah,. Sine. 1903· Wilh Manog.mltnl COlllinuolldy Relnin.d In SOin' (Ctmilr 
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~,_"<w.ln .:th!"" .. ar In .. Viet ftun.\wlth 
noodle.I" milo In the Roman collar 
laid to Bill Heant at Tootl Shol' •. "Oet 
me D couple or noodle machines to put 
out there, and the hune:r)' people will 
be fed and stop Oahtlng," 

The ~n.lltln. of a .tralner, e[f~ 
separator, j unnel and acoop, cornell In 
.turdy aqua-colored pla.lic. Each pie.. " 
I. about aix Inche. In length, a Ilze 
homemaked ftnd easy to use and lave. 
drawer 'P!~' Retail value Ja 89,. 

A new.paper advertiling IIchedule In 
ovcr 125 dpllle. I. scht'Ciuled In .upporl 
of the offer. The Skinner .chedule will 
alia Include advertisement. In the 
October luue of Progressive Fanner 
magazine, ind In aeetlonal edltlonl of 
the O~tober luue of Family Circle ond 
th:! November luuea or Good HOUle
kccpln. and Woman'. Day. 

Excitln. polnt·or·sale materlall are 
belnl offered .rocer.. One piece, a 
unique 17 In. x 22 In. wire dl.play card, 
contains actual kitchen aldJ let on both 
side. of the tard. The card Is .upported 
by a wire ' tnndard which fits between 
the top. of 'two ltocery gondolas. ThUl, 
the Io:! t II ~ell displayed, without takina: 
vuluable Ihelr .pace. Other display ma
terials Intlude .hopplnl ('art cardl, 
po!tefl Ilnd order btanu. 

Lloyd i Skinner, president of Skin
ner Macaroni Company, aald when an
nouncing the promotion, "We antici
pate this being a most IU('Ceuful pre
mium. Ho'memaken and home econo
mb ts we ba\'e con. ulted are enthullal' 
tic about the oppeal of the kitchen ald. 
set. They advlle that every homemaker 
has a necd for a set of thll size and 
type, and that It Is frequently Impos
sible to buy a comparable let In retail 
stan's." 

.... ... ~fr 

Food Is ° Bargain 
Today the consumer .pend. the ImaU· 

est percclltuge nf her after·tax doUar for 
food of any time In history-26 ccn! I 
for 19·n·~9; 10 cents for 1963·601, 

30 " -, ,lj.' 

In the column "On the Line" by Bob 
Considine in the Heant Papers, he re
cently wrote ahout the Mluyknoll mis
sionary, Mon,linar John Romaniello. 
The lIong Konl Noodle Prieat, because 
he can leU like D Latter-Day St. Paul, 
hu noodle mnchinea runnlna: around 
the clock In Peru, Chile, San Salvador, 
India, the Philippine', Fonnosa, and 
Korea. 

The man hili lome dlu:ylnlltaUsUcs: 
"We explore .pace and work all kinds 
of wonders here on earth. But millions 
-I really mean mllUons-of human 
belnl' die of .tarvatlon each year. We 
have .urplult • • 0 hUle that they cost 
nearly ,2,000,000 a day JUlt to .tore. 
MOlt of the .lorvlnl people of the world 
don't hllve • .tove. M.ost of them 
wouldn't know how to make Ute of 
what wo've .tored, such a. make a loaf 
of bread. Tbe noodle I. the answer. If I 
could only let more noodle machJne •. 

"OUri Ja a UnUed State. activity, not 
a Catholic actiVity," Monsllnor Ra. 
manlello mid, with dllnlty. "The Cath
olic Relief Services, one of tho leveral 
great orlanizations In the field, ar
ranges for the delivery of lurplu. In
gredients. When lOme poor loul re
ceive. hll or her three·pound boa: of 
noodle .. there II nothJnl on tho pock
ale except a leaend, In EnlUIh and the 
local lan,uale, tbat the noodle. are 0 

,Ut from the people of the United 
State .. 

'" IDY brln. the .tarvln. back to We 
and see what they can do to make it a 
better world." 

C. W. Jack Welfe, president of Mtgl Mata· 
ronl Co., HOffbbIJrg, Pa., appears In lele
vision tommerc iats for lhel, Pennsylvania 
Oulth b,ond noodles. 

H,,.', HI .. I ""ho'l doubly happy with the 
eye-catching lew,lry premium. the C. F. 
Mueller Compony I. afflrlng thl. Fall. Bolh 
the sunbunt pin and matching .anlng..
avoilabltl with hlr favorll' ma(Qronl, &pO
gheltl ond egg noodle prodU(tt-Ofi of ,.
clullve de.lgn, tr.alrd to lend Pf'On'Ilne~ 
10 genuine tulturtd peort •• In (I ylth'lg wllh 
o rlth Fh)fentlne fln lm. Completl dlfall. on 
lhe oyalloblllty of the lewelry or. right on 
the Mueller packogn. 

GMA Barometer Show. 
Grocery Trend. 

The current lAue of the OMA Ba
rometer, which hllhllghts trenda af· 
fectlnl ltocery manufacturen, stete. 
that in the accond quarter of 1964 dollar 
.ale. of all retall food .tore. totaled 
,15.2 bUllon; .ale. for the Ant lix 
monthl of 19M were ,29.9 billlon. In 
both cases the lain was about 3~ per 
cent. 

Sales of lracery and comblnaUon 
stores. the Jarlell se,ment of tho n!laIl 
food JrOup, totated $27.1 bWlon tor the 
ftnt .lx monthl of 1964, a ,ain 01 ,950 
million (3~ per cent) over \he 15183 
period. 

Retail food store lonnale cales for 
the fint haU of 1964 rose 2~ per cent 
above the year-alo period. 

Stabl. InDulne. 

Slx month sale. of Il'OCCry whole
salen were 9 per cent ahead of last 
year, while laic. of itocery monufac
turerl advanced 8~ per cent. 

The dollar value of retail food .tore 
inventories at the end of tho flrlt lix 
months was unchanled from a year 
a.o. Grocery wholesalen' Inventorle. 
OVer the lime period ro. e by almo.t 
11 per cenL 

The Government's Index of food 
..pd~. ",,),.the grocery Itore-omclally .. 

called' the "FoOd' at~HOme':'1{!dUo:)re
malned remarkably .table durin, the 
ftnt alx monthl of 1964. Averale price. 
durlna the .lx month period were only 
on~ per cent hllher than a year a,o. 

TIIl~ MACARONI JOURNAL 
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HIGH QUAL1TY 
PREPARATION Of AN EVEN DOUGH AND 
AN EVEN EXTRUSION THROUGH THE DIE 

LARGEST IN THE WORLD 

HAVE BEEN OPERATING FOR MANY 
YEARS IN THE MOST IMPOR
TANT EUROPEAN PLANTS 

Mix.n, tho lirst on. provided with 
two mixing sholts, le.d the vac
uum mix.r through the cap-vac
uum device. 
Ind"plndent .xtrusion scrows both 
led by the mix.rs above 

Di. heads 
U.S .• CANADIAN REPRESENTATIVES: 
Leho,a Corp., 60 E, 42nd St. 
New York 17I'N.Y. 
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De Francllel Appointments 
In view .... DC ;an), foreign Inquiries re- ..r 

Ci!lved In recent ycars Dnd in accord· 
once with Its decision to expand lis 
manufncturln. facilltlcs De Fnmclscl 
Machine Corporation of Brooklyn, N.Y. 
hos announced the oppolntrnenl of 
Charles F. Moulton 08 export mo.noger 
Cor the aalc of ttl equipment In foreign 
marketa. Mr. Moulton Is well known In 
the United States and to mony mOCD

ronl manufacturers abroad. Educated In 
England, resident In both France Dnd 
Indio, Moulton has travelled all over 
the world Dnd speaks 5Cvero) languages . 
For 171ycars he Will D5.!Ioclated wllh 
LeHorat Corporation where he handled 
the Bralbonll representation both in 
this country and In Canada. 

In expandln. domestic coverage 
Charlel M. Hosklna of the Hoskins 
Compan,f, Libertyville, 111., has been 
appolnttKl Illes representatJve for the 
weltern ')half of the United States in
cluding Chicago and points west. Mr. 
HOIklnl bas been a 10ng-tJme Industrial 
consultan to the macaroni Industry. 

I La ROllI Appointments 
Joseph Falabella hal been named 

so.les moiwger of the La Rosa Institu
tional DlvJsion by Vincent F. La Rosa, 
senior vice president and director of 
lales. ( . 

lIe Joined the La Roan Institutional 
dlvJslon In 1D60. Mr. Palabella has been 
auoclatcd with the food Industry since 
1944 when he become a wholesale gro
cer dlslriputor. He Is the holder of 
many awards in sales and sales .promo
tions prior to his joining the La Roso 
loies fo~. 

He hos /been closely auociotcd with 
Doy Scout and civic organization work 

Jo .. ph F.labtlla '. 

Financial Reports ...., -
;ji:o~~'i:'o\t:Jt.,,"~ln the "rat qlllrterly eit~;e of earn

for many yearl al well as pUriulna: a 
hobby of woodworking and refinishing 
furniture. 

Another recent La Rosa appointment 
Is that of Nlcholn. P. Vitale, who haa 
been named sale. manager of V. La 
Rosa & Sons, Inc. In tho New York 
City area. 

He joined the La Rosn sales force In 
1955 at the Hatboro, Po. office •. Later 
he wa. made sale. manager covering 
central ea.tern and southern Penn.yl
vania, aa well aa central and southern 
New Jel'$ey. 

Mr. Vitale Is on the board of directors 
of the Auoclatlon of Manufacturers 
Representatives, a member of American 
Grocen r.nd Broken Auociatlon, and a 
third deurec member of the Knights of 
Columbua. He Is also a devout .tudent 
of numlamatlcs. 

Macaroni Salute 
"Macaronl-A Best Buy In Food!" 

Genern! Mills Is carrying thl' I loian em 
eVery r l1velopc malted from their 
MlnneapoUI mms and officea during the 
month of October as D salute to Na
llonal Macaroni Week. 

They have offered a prize to their 
macaroni cuatomers for gueulng how 
many timea It will be used durin, the 
month. The prize: a share of General 
Mills common .tock. 

Football Filluroa 
"Fight, team, "ghtl" urges Inter· 

national Millin" Company. Heralding 
the footballleaaon, a serle. of four cute 
cutouta tor postln, on the company 
bulletin board Were mailed to mIlCD

rani com)/o,nlca with copy such as this: 
"Here we BO aialn. The football seo.son 

ings ever issued by the company, Gen
eral Mills announced net proAls for the 
three months ended August 31 of up
proximately $4,671,000, compnred with 
$4,013,000 In the first quarter of 1063-64 
flscnl yenr. Net for the Junl,l-August 
qunrter was equal to 58 cents a shore 
on the common stock, ngnlnst 40 cents 
In the first quarter of lost yeor. Soles In
creased $5,720,000 over the same period 
of a year ago. 

General Milia attributed the Increose 
In sales and enrnlngs largely to succeu
ful consumcr food operations. 1t sold 
that "profit margina In the bakery flour 
bualneu continue to be depreued." 

International Milling Company ex
pects 1964 net to be near 1963. Atherton 
Bean, president, said In an Interview, 
that barring unexpectedly large year
end adjultment. thla would be the ea.e. 
Figures for the latest flscal year ending 
Augual 31 aren't yet available, ho ex
plained, and flnal reaulls w11l depend to 
some extent on the valuation' of year
end JnventorJe. and open orden. 

In the first half of nscal 1904, eo.mlngs 
were about eight per cent below thOle 
of the year earlier period, deapite a ,ain 
In aales, largely because of Jaw marglnr 
In flour salea In thl. country. But In the 
final six months, Mr. Bean aald, profit 
margins .howed aome Improvement. 

Archer Daniels Midland Company. 
processor of agricultural and chemical 
producta, reported that Itft sale. In the 
fiscal year ended June 30 were leven 
per cent ahead of the prevlou. year. 
Net earnings after taxea for 1064, ac· 
cording to the annual report to share
holden. were $3,282,290, equal to $2.05 
a .hare. Thla compared with $3,854,215, 
or $2.41 a share, In fiscal 1963. 

Is just about here, and this meana an· 
othe.!.,,,seiimmag fOl-.tho .... consumer' . .... 
doUar. 

"Let's make a run for it-tackle a 
bigger shore of thla dollar than ever 
beforel 

Hlcklo. p. Vitolo " 
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TRACE-A-VEYOR® 

~~S" 
THE Combined ~urge + §torage §ystem 

for NOODLES & SPECIAL "PASTA" 

TRACE.A.VEYOR (Between Dryer and Packaging) 

• Automatically compensates for all fluctua tions between Dryer and Packaging. 

• Stores product when packaging is halted, 

• Receives and discharges simultaneously. 

• Eliminates: Storing in Tote Boxes' Breakage' Handling· Waste. 

• Thinks and Acts without attendance. 

MODELS 
To suit the individual plants requirement 

.TIlIIC ....... 'lTOil ..... " •• CI.UI.'I' or ...... co cOllr. 

- -,..~ .-.....-""-
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by George N. Kahn 

ARE YOU A SALESMAN? 
Thl. I. No.2 of 12 .ale. tral"',,. artie I ... 

word. mean dUferent 
to different people. Rich, 

poor, lIJlart, dumb-all these tenns 
take on vprioul Ihadel ot meaning, de
pending on the penon using them, A 
Calcutt.~lIar would conllder any 
America~lrlch: a man who can read 
and write ,. thouJlht at 01 amart by an 
illiterate ' 

The tenn "salesman" produces the 
.ame kb1d of semantic problems, To 

vantage, you ate not a IIle.man, 
Unlcu you can detennlne what a 

customer needs-not what he want __ 
you are not a .alelman, 

Unless you have a thorough knowl· 
edge ot yourself, you are not a sales
man. 

Unleu you have .tudled other people 
'0 you have some InllJlht Into their 
character, you arc not 0 .. lesman, 

Unle .. you know what you are sell
Jng, you ore not a IDle.man, 

many people, the noun would apply to Don', SlOp Orowing 
onyone who lold anything to anybody, 

Look at acme tamous men who did 
not stop leamlnl. 

Henry Ford wal past forty when he 
invented. the Internal combustion en· 
glne. 

Albert Schweitzer was an e~ ;".bll'hed 
musician and philosopher when he de
cIded to become a phYllcian and mis
sionary. 

Grandma Moses waa In her seventiel 
when she began to paint. 

Maurice Chevalier wal still enter· 
talnlng thousand, with new .ongs and 
acts at the age ot seventy-Rve. 

Now, what about the acedl tor 
growth'!' This would Include Iidowalk pitchmen, Put thll question 10 yourself, alao: 

door-Io-dCfr eadKet vendors, newsboys Are you It ill growing'!' A man who has 
and at011l clerkl .. well al the man .topped learning II not much or a satea- OuaUUn Needed 
making $100,000 D. year ~l1lnl highly man. Growth II at the heart at IDlel' A mark of the IUccesstulllle.man 'I 
technical Indultrial equipment. manlhip, Even If you have been aelUng hll work habib. It you are committed 

for 25 yean you Ihould lUll look for 
I don" believe that merely because a new Ideal and methods to boost your emotionally or phllolOphlcally to the 

man performs the sellin, tunctlon he is production and make yourself more elaht.hour day, then for,et &ale.man· 
neccssaritja .. Ieaman. I have too much valuable to the company. .hlp. The man who writel the big 
reaped for true sale.men to be that tlcket, thlnkl nothing or putting In 0 
generoua. \tI One at the natlon', leading Insurance 10, 15, or 18 hour day, He Joves hta work 

r:. salesmen, a man whose Income runs and never conslden It • chore. 
To me, a lalelman Is a crenllve Indl- over ,100,000 a year, l urprilCd hi •• u-

vidual whl» plays an InftuenUal role In pervisor one day by volunteering to ThomRJ Edlton said th.t genlu. 'I 
our economy. He also Is a man who take the ftnn'l training courae for salel 99 percent work. The salesman can 
develoP~Smarketl, who aldl the buyer recrultl. Haure out hll own percentage, but hll 

w II .1 hi It and who II co stant Income wUl Invariably be related to the 

EI~~II':n\:fn!~~'a~I:~~n~les t~rough m~!utin~:;~~c;~heth~~ss a':::~;'y~~ ~~I; ti~: ::dFtr~~, ~~e ~~I~:~'an mUll build 
A blg\p1der'!' It certainly II, but not organization. Thll will be kid ItufT to aood work habltl, Betore he Itartl out 

I I
bl hi A I you," In the momln, hll day Ihoutd be 10 

mpoSl e to ac eve. moment ago "Jack," Dan replied, "not a day aoes organized th.t there wlll be no lost 
posed the quelUon: "Are you a Salel' by th.t I don't lo.m .omothln" now, tl h I I man'!''' Now I wont you to ask yourself • rna on, es tat on or IndecI.lon. 
It you jUlt have the UUe of salelman In that trolnlna counc, no matter how A lotes manager for a well·known 
wlthout/hthe necelsary credentlala. basic it Is, I'll pick up lome pl~e of rubber compauy once .Iked I dlKour-

inronnaUon that wi11 help me aell more 8ged salelman how many proapecla he 
"' SeWng Creden1lala inlurance, No .. telman know. every- had seen thlt day. 
~ thing, and when he ItOPI learning he's ''Two,'' the sa.tesman said. 

Let's examine some of these creden- on the downhill IlIde," "now many had you planned to tee'" 
tlala, :J Some people Itop learning the day the boa cOntinued, 

Un1C8S you can ~:~::b:~~~~:E~~~_~they leave school, whether It 11 gram- "AI many 8. I could," the ulelman 

with 0 customer 10 -~~~~~~~~I~s;;.~i~~1,~" you and Is motivated to buy 
your persuasive powers, you are not a and preilise . 
lIo lesmon, lto,ld on the rood nl life, and what-

Unless yOIl un ~c the l.'lO!ltomer's evcr latent talcnt they pooseu4. .. d II soon 
point of view on'1 tum It to yuur nd- dried lIP and uscl"l1;-

.,. 34 

-~----'-



~tl 
::;j 
er I I.c 
gn I 
n.' 
hll j 

lin 
grc 
01 , ,I 

, 
IIv 

: :'1 
ml, 

." 1 
ina ' 
mc 
Th 
lin 

CUI I' 
nOI 

~ I 
Ina 
by 
e .. 1 
pn I 
we .! 

" 

Sq{ -, 
dl, 
of 
ral : 
RI\ , 
"0 
I"" 
p" 
ON 
by 
Po, 

24 

o F'_ . = 

Are You a Sal.lmanl'- Chand" lmportaat Then he be,ln roarinl wJlh 'au,hter 
A man', character wUl uwal1y deter- and put out hill harui to F.mt--"" - .. ~ 

(Contlnu;d from pa;e ' U) .... : mine'"wh1flc.lii'd Cit • ulr.-rn"ih h. wlU-..... 1"Iid ~wi1kecJ: llo w Iii';. hUlt order, l 
"Jt be. and the two men became lood friend •. , 

II traveJUng too light. H" :.nould plan Honelty and dependability are not 
his time, prepare hi. sales talk and de. outworn attribute.. The .aleamln who 
velop· hi. defense Igalnst obJectloni. bu them J. endowed with human val
AnJ ill this planning mUlt be flexible uel that will tran.l.te Into eamlnl 
"':IUUI~ to anow for any conl1na:ency- power. 
r" .... tponed appointments, Jong waU. tor WhUe we're on the lubjed of values, 
Intervl\ wI, elc. Jet me mention another equally 1m. 

Honei ty II anothcr quaUty the lalel- portant: maturity. Unle .. you are ,rown 
man ml}lt have. Thll me';lI belnl hon· up enou,h to Ulume relpoJlllbl1lty and 
Ci t witt' youneU, you~· cu.tomer and take your lumpi a. well a. your re-
your company. It YI;I.I make promile. wardl, then you're not ready for ItU. 
you cM't keep or 'Ie to cover up your inl. 
lack of f}tnowJed,c, you are betray!n, A man who 81e. off the ' .. .,Ie :"1 
the cu~meo:'. con8dence In you and critlcl.m II not mature. The .lIatul, 
your firm. 'tau abo are betrayln, your- IndivJdual who is criticized will use thl;! 
leU, your superiors and your family. cenaure al a lever for Improvement. 

'Thcre 11 a lot of concern today about The man who cannot learn from criU. 
whether", hb country II on the moral clam should take _MOU. Inventory or 
.klds. !!'e televilion quiz scandala, the hlnueU. . 
price 8~, ,conviction of .ome bUll· UnseUbhne .. 11 .tlll another quaUty 
nessme~ the Hnk between IPOrts and or the mature man. Th1I meaDl the 
aambllnl-all these have prompted Ie-- ability to ' conllder the in\ere.ta of 
fiou •• oul' aearchlnl amonl American.. others. Never forlet that behlnd 701.1 I. 
In fact, naUonal ma,az.ine devoted an anny of production, diltributlon. ad
almost an.enUre iuue to the question: ' vert1lln" office and enllneerin. people 
"Is MoraUty Loslnl?" who make your task euler. In tront of 

I'm aJaS concerned about this que.- )'ou Is the cu.tomer. who mwt beneftt 
tlon, butt>. do not believe for a mlnute~ from the purchase he make .. 
that moroUty - partic:ularly buslneu The auy who live. tor and thlnlu 
moralltY~ls on outdated product, Sure, only of hbrueJt will one day find that 
there ore,;thenten and 'ost·buck oper- he lot ju.t what he wanted. He wJII be 
alon, butl they don't establl.h the tone alone, a torsaken man without a friend 
for the bUllneu community. Most peo- or even anyone to rpeak a kind word 
pie In bu.lneu believe In and practice for him. 

hO~~~y~~ salesman .hould think hon- Hal, Your Cu.aloaDH 
esty is old-fashioned. The man who n'. human nature that men are 
cyn1caIlY~lsrelards business principle. drawn to Indlvldualt who are under. 
Is deludln, himseJt and headed for atandlnl and I)'mpathetie. U tomeone 
trouble, I know many .ucceutul salea- know. that )'ou care about him, he 
men and not one at them achlevrd hi. will care about you. Th1l II rtprelaUy 
position by dCffJt and trickery. true or the customer-weaman maUon- , 

I'm remb,ded here of my lcod friend .hlp. Be of vaJue to your prospect or 
Pcte BlaneY, a phannaeeutlcal sale.- cu.tomer, Md he will remember you 
man, One day Pete got a ,.,000 order the next Ume you call. The recollection 
from a small drug .tore in rural I1UnolJ. will otten lake the form at an order. 

''You'",lb\Q'inl too' much," Pete told A lenulne Uldnl tor people II an. 
tho proprietor. other invaluable auet tor a saluman. 

"But t'thoulM semnl WBI your bu.l- In fact, I don't lee how he can ,et alon, 
neu," th~ amal(!d owner said. without It. 

"It 1' ," JPete said, "but I don't want A buyer tor a midwestern electrtcal 
to leo YO\f oventocked with stuff you're finn wu .uch a ,rouch that .. Ie.men 
J:olng to lind it hard t.n move." used to 10 mile. out at their way to 

He thi n explained tl,8t two of the avoid him. 
druas tho Inan had ordered were due "Who wantJ to be inaulted by that 
to be replaced by luperior prodUctl crank?" they would ..,., 
developed :by the company. The dru,- A friend of mine, Freet Naylor, bad a 
Rist cut hi. order In haU, thereby de- dJfferent Idea. Ho breezed into the 
Jlrivlng Pet,a of h't bl, commission. But buyer'. olftce one day, duct out h1t 
In the yean that followed, he ,ave Pele hand and announced: 
thousanda ot dollDn worth of bUlln~ "Mr. G~t, lIve made up my mInd 

'roday, Pete Is one of the earn· ..... boUt fwo thlnll: I'm ,oln, to like you 
en In the Induatry. He and you're .olng to like me.'1 
think or acting selfb hly, The crust)" purcha.s1ng accnt was to 
unethically than he would of 5urprillCd thaL !it ~! few secondi he 
bath with his clothe. on. limply .tared at~ open mouthed. 

"~ .~ 
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Do Yena Uk. Peopl., 
That wal more than a .tunt with 

Fred. He doel have a warm teeUna 
toward hit fellow human belnl" That'. 
one of the rUlOnl he I. a top .ale.man, 
Thll carrie. over Into hll private lite 8. 
well. He I. active In charity work, boy.' 
club. and in the Improvement of hi. 
community. 

Thll like ot people .hould Include 
understandlna them u well. There 
mUll be .ympathy betore a •• Ie.man 
can truly eater to the need. of h1l com· 
munity. You can't be expected to read 
a customer'. ml'ld, but you Ihould have 
a fairly aoad Idea at the thin,. which 
motJvale him - hi. fean. a.plntion .. 
11k" and dLsllkes. 

When a man and hi. wife live to
,ether lona enoulh they nn almost 
lnfalllbb' predict each other'. behavior 
and IOmetlme. seem to read each other'. 
thou,htJ. You un't know a cwtomer 
that inUmately, but It I. a loal to reach 
for. Study your man and know him 10 
well that you can almost anticipate a 
turn In the conversation. 

I've hit on what I think are the chlet 
quatttte. a man .hould have to seU 
• moothly. There are, or coune, others. 
Neatneas. load health, IOClal pollC!, am· 
blUon, )oya1ly, buslneu aC!Umen, en· 
thUlium, courage and peneverance 
are .U ImporlanL 

No man can have all theH quaUtiea. 
The perfect .aleaman hu not yet been 
born. However, the more of them you 
posse.., the more likely you are to be 
a succeuful .. Ieaman. Some )'ou are 
born with; othen can be acquired. 

Every ule.man Ihould have a fuU. 
lena:th mirror In his home. The pUrpole 
II not only to check )'our lroomln, and 
appearance, but to practice your .. Ie. 
talk and preaenlatJon. Look at youneU 
with • critical eye. Do you look and 
lOund convinc1nl? It you were the pros
pect, would you be Impreued by your 
araurnent? 

I'm lolnl to ,Ive you a little quiJ: to 
te.t your seU.honesty and help you an .. 
swer the queltlon: Am 1 a ulesman or 
an order-taker? A ICOre ot ten or more 
"ye~' answen meant that MIUna 11 for 
you. 

Am I • BalHllllD M an Order Taker' 
TZII 11(0 

1. Do I actively seek new 
.... knowlw.....~ aell .. 

Inl? ~ J ~~.....::"\ __ 

2. Do I rpend extra time 
with a customer on hi. 
problern.st -- --H 

~--------------

1 S. Do I work beyond IS 
.J o'clock on. lOme day. 

) 
without thlnklnj""' of 'It ..... 

. al a burden or chore? 
4. Do I plan my worklnl 

day! 
6. If the competition use. 

unfair tactic., do I 
maintain my dlJZnlly 
alid composure by not 
emul.Hng them? 

6. Do I see criticism 81 
an effort to help me? 

7. Would I spend time 
with cuatomen U It 
didn't mean mone)' to 

met -- --
B. Do I know and under

.tand my own weak· 
neue" 

e. Do I do any~hlng about 
them? 

10. Do I like mOlt people 
I meet? 

11. Do I sometime. seek 
out an appml .. 1 of my 
work? -- --

12. Do I look forward to 
.. Ie. meetin,. 81 a 
chance to learn aome
thlnl that will help 
met -- --

IS. Do I feel my custom-

Finolt Quality 

DURUM 
SEMOLINA 
GRANULAR 
FLOURS 
Call Ray W.nt •• , 
MILLING DIVISION 

er'. probleml alted 
me? • 

14. , Do I believe that sell
In, and .ervlce go to
lether' 

tCopyrtltat Il114-Oeorre N, Kahn) 

REPRINTS FOR 
YOUR SALESMEN 

Many wei and management 
execuUve. are oroerir'5 reprints 
of thtJ serie. of articles for dis
tribution to their salesmen. These 
w1l1 be attractively reproduced 
in a ,f, pale format, three hole 
punched to ftt a standard (BII.:! x 
11) blnder-each reprint wi11 In
elude the taU-evaluation quiz. 

When orderin, reprinll of the 
varioUi article. of thll series. ad
dre .. orden to the Geo..,e N. 
Kahn Comp.ny, Markelln, Con
.ultanta, Sales Tralnln, Division 
_ Service Department, Empire 
State BuUdlnl, New York, N.Y. 
10001. 

Price. are: 
1-9 cople. (of ea, art.) 50t ea, 

10.49 cople. (of ea. art) 3111.:!t ea. 
60·99 cople. (of ea. art.) SOt ea . 
100 or more (of ea. art,) 25t ea. 

You may pre·order the enUre 
serle., or it )'OU wish, Individual 
article •. Each article In the .erle • 

is numbered. Please specify your 
wishes by number. 
No. 1 Th. Bal.aman II a V.I.P. 
No. 2 Ar. You a BaJ.aman? 
No. 3 a •• Acqualnt.d. With 

Your Comp.ny 
No. 4 You'ra On Still. 
No. ! You Can't Flra Without 

Ammunllion 
No. 8 You Ar. a Goodwill BaI.a· 

man. Too 
No. 7 Cloalnll Ih. Bata 
No. a How 10 B.t Up an Int.r· 

.Iaw 
No. • RaaUnll Bat.,a.n Roundl 
No. 10 Tha CompaUtlon 
No. 11 Taking a RI.k 
No. 12 PI.ying Tha Bhorl aama 
When ordering, please mention 
the name of thla publication, 

It cOlt $8,731 for the avernge,com· 
pany to ftnd.. select, train and su
pervise cac:, new aaleamln In 
1963, And half ot the total cost 
was wasted because only 50~ of 
the new men hired In 1963 were 
expected to atay through 1964, 
The figures are from a recent 12-
page .tudy of 503 manuraclurlng 
and service firms prepared by the 
Sales Exccutlve Club of New 
York. 

DOUGHBOY INDUSTR!ES. INC. 
.' IINCI lJS6 _ 

'ho., 246·2101 • NEW RICHMOI<D, WIS. • Quality Since 1856 
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, 40 Y .. n Ago 

• WdUam Clendenin of the American 
Pack ... Macaroni Association made a 
collecUon ot commenll on nutritional 
cho.racterbUc. of macaroni, Inc1udlna: 
the toll9,winl: "Macaroni ls well-toler. 
oled an(f quickly taken up into the 
II)'ltem., Jt doe. not contain any InJuri
OUI lubatancea JO common In other p~ 
teln fOod", lub.tance. which make 
difficult, work tor the liver and blood 
veuel. " said Arnold Lorand of Carls
bad. • 

• "Macaroni fa made from the hamer 
varleUei of wheat. It 11 rich in cari.oo
hydrate; and proteilll and iI almon 
entJrelYUabsorbeci in the body," wrole 
Lulu Grave. In Modem DleteUca. • • StatvJ.na Annenian orphanl were 
beIng .. ved by a relIef prolrlUn pro
vidlna tbem with macaroni and cheese 
as the principle dish. Slxty per cent of 
the younpten were under twelve yean 
of age. 
• Govemment Standarda were promul. 
aDted lor macaroni and noodle prod· 
uclJ:, calUn, for no more than 13~ per 
cent mollture and permlttlnl ell yolk 
to be .ub.lItuted for whole ell' In 
makina ell noodle .. 

U Y.an Ago 
• Dilftcult bu.lneu condlt1or\l brought 
ab(lut by the depreulon caused crill· 
c1lm 01 Jndullry Code .. The Editor 
turned the quesUon around by alkln,: 
"Is It the Code Or You?" 

• Court decb lon. Involvln, Code. up· 
held the valldlty of price fixlnl but 
~njolned .ales below cost. Approval of 
nn amendment to the MacaronI In· 
dUl try Code permitted memben 01 the 
Industry ,.who de.lred to do 10 to enter 
agreement. amonl themselve. provld· 
inl for "l1quldated damalles" in Cate. 
of Code vlolaUon •. 

10 Yean Ago 
• ''The Job ahead," .ald Paul S. WIlU., 
prealdent of the Grocery Manufacturen 
of America, "In . preparinl lor the end 
of the war In Europe iI to prepare for 
relief feedln. on the Continent and to 
look for the return 01 competition In 
the UnIted Btate .. To do the kind of 
seUlnl Job that wUl be necenury after 
the war, to meet the competition In 
the arocery induatry, we will need a 
crackerJack army of lcod. salelmen." 

• Cereal cheml.lJ: .tandardll.ed nour 
mo1Jture bul. for analyUcal reports. 
Fourteen per cent mobture see"" 
sensible to the memben of the AIIocia· 
lion, .lnce It W81 ciON to the averale 
mob ture content of trelhly milled tlour. 

• "Soy tlour for the pule aoodJ In· 
du.trlea" wu advertlsecl by A. E. Staley 
and Company and Spencer Kellol1 and 
SoM. 

10 Yean Ago 
• The durum crop forecaat was cut 
from 12,.30,000 buahels In Au"," to 
8,098,000 buahelt in September, while 
aver8ae ylelda dropped from 8 bUlhels 
to 6.8 because of 16B ru.l. 

• Millen announced that wUh the crop 
failure the be.t blends that could be 
offered would be n per cent hard 
wheat and 23 per ce~t durum. 

• Mill representatIvea met with the 
Northweat Crop Improvement Assocla· 
tion and Ruat Prevention Asaoclatlon 
to diKuu ftnancln, Increasea of mat· 
re.lltant durum seed ln Arizona over 
the wlnter. A $.00,000 project wu pro-
posed for lncfflaslna ruat-rel l. tant va· 
rietles at Yuma. 
• Beef wa. In plentiful supply, 10 the 
National Macaroni Institute tled·ln 
publicity and sent out .ulleatlona for 
related Item sellIna. 
• A cookbook .upplement appeared in 
the October I .. ue at Good Housekeep· 
Ina Ma,azlne full of reclpel tor Spa· 
ahetli and Macaroni Suppen. 

• The Department ot AlrlcuUure feoo 
porled that In applyln. a proceuina 
tax of 30 cent. a bUlhel on wheat, an 
nddltlonal import 'ax wu made on e In Chlcalo, the New Mill Noodle &: 
maco.ronl at 75 cent. a hundredwellht Macaroni Company moved Into new 
end 71.4 cenlJ: per hundredweight for quarten. 
egg macaroni produclJ:. e A lurvey at 6,SS8 . hoppen In 7050 
• "EnthUJialm for corrective lavern. representative aupermarketa In 35 U.S. 
:1:enta1 fe,ulatioll or vbusea and activl. citle. Indicated that 80.9 per cent of 
t iell should be curbed before the relu. macaroni sales were lO.tore decl.lon . ... 
IRtor'S arc R:lmpeded Into aU IOn.. and or Impulss.. .. lu..Jlet.alllroJl proftt was 
I-:lnds of minute regulation. which will ' 1 reported u 18 per cent to 24 per cent . 
hampe r and ham. trlnl the free now of • A macaroni which cookl In 60 sec· 
bualneas," said Albert MorrUJ, presl· (Iud! wu reported belli!: tnArj;.eleJ c.n 
dent of Kroler Grocery and Bakery a tell balil by Bravo Macaroni Com· 
Company. pany, Rochelter, New York. 
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WAHTID-A Pte·Cryer for norvIles. : .•• , 
mau

J 
condition and price. Box 216, Maca. 

ronl oumal, Po10111'11, III. 
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8aby GI.I 
Mr. and Mrs. Barton Hempel are the 

proud parenta of a third daulhler, 
Kathryn ElIz.abeth, born September 9. 
Bart 51 .. Ie. manaler for durum prod· 
uclJ: at Park Rld,e, lllinola office 01 
General MllIa. 

Ray G .. lnllof Dlocl 
Raymond L. Greenleaf, plant man

aler of D'Amico Macaroni Company, 
SteIer, 1IUnois IUccumbed to cancer 
October 3. He was 53 yean old. Sym
pathin . lo to hla wife Mariece and 
dauahter Roberta. 

Refuncl 
Golden Grai n Macaroni Co., San 

Leandro, CalJ(omla, wUl relund the 
tull retail pric{'! of ita Noodle--A·Ronl, 
Twlat·A·Ronl, Scallop-A-Ronl and Spa
ahettl dlnnen on receipt of a mall·back 
coupon. The coupons appear with full· 
color ad. In the October, November and 
December Illuel of Family Circle and 
Woman'. Day. 

Chin ... Styli 
Chinese-.lyle fried Rlce·A·Ronl I. 

being added to the line of Golden Grain 
Macaroni Co. The product previously 
ID!J'OdU~ In weatem atate. Is beinl 
exten~naUoaalJ¥. ~ nandlenta are 
rice and venntceUl In nletable .... uce 
with almondl. A . Ix·and-one-quarter 
ounce paekaac, IBid to acrye four to Jix, 
retail. at a IUliested price' of 49 cents. 

NO 
ONE 
CAN 
PACKAGE 
A PRODUCT 
LIKE MOTHER 
NATURE 
But since macaroni doesn't come in pea pI.. I" try the next 
best thing and ask USPL to show you how s·nart, modern, 
multi·color folding cartons can add more merchandising 
power to your products. We can't compete with Mother 
Nature, but we do have design ideas that prove your pack. 
age can .ell as well a9 surround your product. We have five 
plants located strategically around the country to meet your 
delivery requirements. And we have the fineat In lithog. 
raphy, letterpress and gravure. 

enl! USPL for help on your next packaging problem. We 
have offices in 21 cities coast-to·coast and one is noor you. 
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and to ~rovide you 'With ,. , . 

the t'1nest quality inKredie,nta 
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